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Food is a Bargain 
The fornl Industry's !-.c('ond "Food is 

11 BhTJ:luin" prumotlon. scheduled for 
<ktubCT 17·31 will be climDxed by nn 
huur.long spectacular slurrinG Jimmy 
Durnnte on October 30. During the 
spcctuculur. which will be dedicated to 
the Amcrlcnn Cood industry nnd its 
'Ichlc\'cmcnls. the entertainer will ex
plnln to the public during six minutes 
of commercial time ..... h)· food Is a bor
Ruin , Besldell the spcctnculnr. such 
Duronlt! \'crnnculliT expressions us 
"Folks. !hc food )'cr enjoy!n' todoy 
'Iikes 0 smaller slice of yer pay," "Stop 
the Music! Everybody's EnJoyln' n 
Borgoin Brenk," "BoTenlns! We got 0 
million of 'em" will be used on adver
tising und promotionol materials. 

"Food Is n Borgoln" Is D promotion 
designed 10 Impress ronsumcrs nnd the 
tolol food Industry with how Incxpcn
si\'e food reully Is in the market place. 
Today the cost of take-home (ood is 
18tht· of the consumer's toke-home dol
lar compnrcd to 1964 when It was 19~ 
and 1947-19~9 when It was 20('. The 
campaign will point out that today food. 
Is a bargilin not just (rom the stand
point of cost, but also of nutrition, 
v' lrlety, abundance, tastiness, time
Em vlng, and convenience. 

Display PiKel Offered 

Twenty-three manufacturers arc tak
Ing part in the campnlgn, which will be 
supported by in-store display mnterinls 
supplied by Food Advertiser Service, 
KelloB!: Company, Battle Creek, Michi
gan, which gnve the promotion its 
name, Is spearheading the promotionBl 
cnmpa lgn with special display materi
als, ad\'ertlslng and merchandising 

A cotorlno book about Grocery Slarcs
the 'int time ever-will be offered Ihis 'all 
In connecl ion wilh the "Food Is A Bargain" 
comp-olgn bV Sklnncr hiOCOlonl Co. 

r, 

nlds" nnd by sponsoring the Durnnte 
Spectacular. 

The NlllIonnl Association of Retail 
Grocers In ChicaGO said It will take 
ordcrs for dlsplny pieces and advertls
inc Illustrations on the event from lis 
50,558 retailer members. 

"Drnmlltizing the facts and flgures 
nllOut the cost of food," said a NARGUS 
spokesman. "nnd the grent barBaln to
dDy's food reall)-' Ill, Is the best woy to 
reuch millions of Amerlcnn Consumers. 

"This messllce Is more Important to, 
day thon e\'cr before In IIBhl of the 
crill'isms from mnny quarters beinB 
aimcd III the food Industry." 

According to the U, S. government, 
todD)' the consumer spends "less than 
19 cents" of each lifter-tax dollar (or 
rood compnred with 26 cents fWeen 
yeOr5 ogo. This 15 tht! smallest share of 
Income spent (or (ood at any time In 
history. 

Food Abrold Mar. COlli, 
In other countries consumers have 10 

spend much more of Iheir Income (or 
food : U. S. 181..10;'.. ; England 29%; 
France t l %; Italy -i5'ii: Russian 53%. 

Today's U. S. foctory worker cams 
the cost of his monthly (;rocery basket 
In le5$ Ihan 37 hours - the smallest 
number of hours In history. Fifteen 
years II~O It took him 60 hours. 

Each U. S. farm worker loday pro
duces enough food for 32 people. Fif
teen yean ogo, he produced enough for 
only 101 people. 

Coloring Book Tell. Food Story 
"Oolng to market" gets a modem 

twist In the new Orocery StOI'C Color
Ing Book. a 04-poge children's coloring 
book to be olTered by Skinner Maco
rani Company, Omaha. Nebraska. 

Designed to ch'e information as well 
ns entertainment. the book will be dis
tributed this full In connection with the 
food Industry's Joint cumpalgn, "Food 
Is A Barcaln." 

Says Lloyd E. Skinner, president of 
Skinner Mocuronl Company, "The Gro
cery Store Coloring Book makes an 
eDsy-to-understllnd presentation of the 
wonderful slory of food from farm to 
table. In doing Ihis, It Is also making a 
point thnt wc think needs to be made; 
namely, thllt food in America Is a bar
gain. We h/l\'e tried to show In picture 
nnd text how ~o many steps-harvest 
inc, trttnsportotlon , warehousing, pack
IIgin~, rcfri~erntion . merchandising -
are Invol\'l',i before food, lit remork
obly low cosl, nrrl\'cs In lhe home. This 
Is one of the k~y statements that both 
food manufocturers ond retailers are 
seeking to tell In the 'Food Is A Bar
gain' campulgn. Skinner Macaroni Is 

Th!: ¥0511v populor children', colorinq 
book. was selrcled 10 carry Ih~ food indu ~· 
Iry'S ,lOry of services ond products lhol 
hetp Oive American' a grroler vor!etv ot 
'oods, with oreeter convcmienc:e ond 01 lower 
cost. 

pleased to mnke this contribution." 
Skinner pointed out that the specifi c 

Ideas presented In the book were de
\'eloped in a study of store owner or 
manager understandings of the ImllGe 
they seck to project. 

To bock up the significance of the 
Grocery Store Coloring Book. Paul G, 
Willis of Grocery ManufaeturlnB Asso
ciation said, "1 think the Grocery Slare 
Coloring i.1otlk 15 a flne idea. It hellls h) 

tell the lood industry slory from tnrm 
to table and the Importa nt fnct that 
food is a harGaln. It clearly evich-nces 
the flne spirit of cooperation which pre
vails omong manuracturers, dl51 libu
tors, ond brokers." 

Hea\'Y promotion plans ha\'e been 
set, In addition to a full trade puhllca
tion schedule. Skinner will ha\'e con
sumer advertising in the October issue 
of Family Circle and in the Novt'mhcr 
issue of Woman's Day. This Jupple, 
ments n series of weekly ads in 125 
newspnpers in the 22-slnte Sl(inne' 
murkeling arcn. 

A large store poster and n shelf talk· 
er wlll be altered for point-of-:mlc mu ' 
terlul, a!i well os II specially d i!slgnc, 
carton for 59 books. which lentls IIsel : 
to olT-shelf display with mncoronl prod· 
ucts. Tic-In ad mnts (or retail grocur.1 

od\'erllslnG will also be available I, 
grocers. 

Grocery Stare Coloring 
Book Fact Sheet 

The plnn (or the Grocery Store Color· 
inB Book was proposed by the Sklnnl'! 
Macaroni Company's advertising agen· 

(Continued on paGe 8) 

TilE MACARONI JOURNAl. 

C&ttmoll"T Unique New VMP-3 
Extruded Noodle Dough Sheeter-1600 Pound!i Per Hour 

V~IP·3 wltb shott cut attach· 
ment, 

CI,muml Exlruutd Noodle Dou~h Silcclt'r "MP 3 ., 

I 

J 
~/1'nllo", S,upcr IIi~h S,PI.·I.'t1 Nnfldlc CUller, T)'IIC N,\4 \\'orLlnK in ron· 
JUllctlulI II'lIh the \ :\11 ·3 fur climillUIIU~ 1(K)(1 Ih,. per hnut npclJlilillS. 

FOR THE SUPERIOR IN NOODLE MACHINES 
IT'S ALL WAYS /?JJ , Llcrlllollt. 

Machine can be purchased with attachment for producing 
short cut macaroni. 

TAILOR-MADE FOR THE NOODLE TRADE 
Avoiloble with or without vocuum process 

opacity range _ TWD .pred malar Ifford. Aexibility for 1600 lb •. or 1000 
lb,. per hour or Iny I .... D I, .. ,r oulpul. Un be errlnll'd. 

orge u:row for .Iow .,.I1V,IOII for beu" '1velily, 

ngineered 'or .implirlly of orrr.lion. 

ugged Cnnuruclioll to ..... lth'l.lId lu~avy duty, ruund·lhe·dock uI.lle. 

otchless conlroll. AUlomatic propurtlonlm: of w.ler with nOUf. 
T,mperDlute control for ..... atef ehamber. 

nly ono pi,cD houllnl. £IIY 10 rem avo .cre ..... , .. y to dllln. 
No IIp.ratlon bet ..... een .crow chamber and htBd. 

ewly de.ianed die Ilive •• mooth, .lIky,finhh, uniform .he!!l. 

ololly endo.ed In Il,el {rllme. Compact, ntlt d"llln. 
Mee" all .. nitary rrquiremenll. 

~'./f'!lt?tIIf:If(£,t/t{/1I1f !:. 

266-276 Walla bout Stre.t, 

Brooklyn 6, New York, N.Y., U.S ..... 

-- J =="" Telephone-EVergreen 7.7S4Il 

- ~' -'-
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publllhed in Prolteulve Grocer, ~nder 
normal IheU dbploy conditions the 
OVerale lro«ry product with a retail 
price of 33 cents Jelll 17 unlll per 
week. Test. show that the simplest 
merchandising ald •• uch a. a IheU li,n, 
will double tho .. lei of a featured 
product. A lpeclal dllplay will Increale 
aales o.s much a. 600 per cent over nor

Coloring look
(Continued from page 6) 

cy, Bozell &: Jacob., Omaha. In April, 
1965. 

In addition to provldina: Skinner 
with a ,trong merchandIsing vehicle, it 
was viewed 81 a u~tlque opportunity to 
cooperate In grocery /Industry prom~ 
tlon. 

InapiMitton for the coloring book idea 
came, In part, from the "Food Is A Bar-

l lain" industry-wide campaign. now In 
It. second year. Skinner believes 
Itrongly that the record of the food In
dUltry in bringing tood products from 

t farm to table II 8 truly dauUna: one. 
\ The company further feel. It can besl 

be told In the home ... through chil
dren. 

A rather striking Impact I, expected 
to be made by the Gf'OCeJ)" Store Color
Ina Book. The reasol\l Include: 

1) The medium of a colorina book 
hll enonnoul popUlarity. OVer 
200 mllUon unit. are sold annual
ly •. . tor between 19t and $1.00. 
A 19_ .. Ie. price tor a full .tl.e 
G4.pale book I. an obvlou. value. 

2) Retallen and the food indultry 
are elpeclally well·served by this 
book-the fint of Ita kind ever. 
The book relatel the Itory of food 
from farm to table. It also tell. In 
pOlllive terms of the many friend. 
ly feature. and Jervlce. of a mod· 
em food store. Children, ale. 3 to 
11, the direct audience for thl. 
book, will be helpful In puslnl 
on to their parents, a favorable 
and Informative vIew of the food 
industry. 

FroID Fum 10 Tabl. 
In the colorinl book, the .tory Is told 

how milk lell from the fann to your 
table. Then the ItOry of wheat II told. 
Jl 18,)'1: " Wheat .. &rOwn for bread. 
breakfut cereal and macaroni prod
ucts." Picture •• how durum &rOwln. on 
a North Dakota fann, a country eleva· 
tor, a flour mm. and a macaroni plant. 
prQCf.ulna dlalraml are shown for 
mlxln. and extruding, as well as pack· 
allnl. A Jift. truck Is pictured putting a 
load (f cases Into a train and onto a 
truck. '11na11y. a macaroni dlrptay In a 
11'Ol!r)' .tore is shown and a Christmas 
tree made of macaroni. which says: 
'Maybe you have used macaroni for 
decorating o. well os for dellclou. 
meal . ... 

The colorin, book allo tells how 
oranle julc I ,eta from the arove to your 
table. 

Point of Purcha .. 
What do polnt-of.purehase aJ,.'lI ac

complish? Accordin, to an analrW 

8 

mal movement. 

Cheaper Potatael 
California lonl white patatce. were 

selling at wholeaale In Chlcolo at the 
end of AUlult for $3.110 a hundred 
poundl, down from $10 In early July 
and $5 II year alo. Midwest super· 
marketl featured Idaho baken for 7 
cent. a pound, half what they broulht 
two month. earlier when retail price. 
hJt a ~rd. 

Thb year'. potato production II of· 
"clally elUmated at 281.700,000 hun
dredwellht, 18'-' ,reater than the 1964 
crop. Poor ,rowin, weather and early 
frostl trimmed lut year'1 output to a 
&Cven-yesr low. Orowen thll year In· 
creased planUna. 91jf, from last year to 
1,400,000 acre •. Better weather helped 
the crop. 

National School Lunch W .. k 
The Congte .. , In a joint resolution in 

1962, requested. the President to luue 
an o.nnual proclamation calUn, for the 
observance ot National School Lunch 
Week. For 1965 the Week llam October 
10 with the theme, "School Lunch 
Servel Chl1d Health". The Week pro
videl an opportunity to salute a pro
,ram whl~h plays a Iluni8cant role In 
the Food Service Industry. 

11 NUlloll ChUdrn layo1nd 
"GetUng to know about ~ola of dUo 

ferent foodl" - that', the way one 

MISS AMERICAN STARLET-Menlo Cor· 
lucc! 21 . yeor-01d brown·halred beo"'Y of 
North a.llmGfe, N.Y •• ",,1111 'Of the com· 
eromon 01 .". ree.lv" thl (OQltd PrlnC. 
Trophv 'tOm Joseph P. P.I~'lno Jr . •• ecu· 
II'll' ... k. pre,ldent of the Prlnc. t&coronl 
Mfg. Co.. $pOn$Ol' of the Mlu American 
Storlet contelt 'Of 1965 at Poll.odtt. Amuse· 
ment Pork. She won the tlt~ over 2. othtr 
nallslI $e!ected from 0 bevy of 5,000 beau· 
IleI. In addition to the cup, Mlu Co,Iu<cl 
will be $Int by P,lnc. on 0 dream trip for 
two to Hollywood, Cout. be gl'l'.n 0 Kreen 
test 01 Paramount Plctur.l. 0 S I ,000 Jona· 
thon Logon wardrobe and CI Grac. Downs 
Modeling COIm • . 

or new forml of familiar foodl In well· 
balanced diet.. Individual food habitJ 
are broaden and the wondrous variety 
of foods available in the land of abun
dance are introduced. 

NaUpnwlde tho National School 
Lunch Proa:ram il an amnlnl network 
of 11.000 Jepante enterpriJeI operated 
locally for 'he bene8t of children. 
The .. schools, both public and private, 
operating under the pro"ram provide 
lunchel for one out o~ every three 
school chUdren in tho l ~nUed Statel. 

brillht.eyK younllter described the BUllon DoUu 6'oud Mull •• 
midday meal. served in hi, school. Currently. the school lun~h pro,ram 
Under the National School Lunch Pro- is Q one billion dollar tood market that 
Irnm almOit 18 million chlldnm are will .. rve 3.1 billion lunchel thll year 
learning to enjoy a variety of U. S. ~1f'O- In schools in all 50 Statel, the Dlttrict 
duced food. through the nutriUU\ui of Columbia. Guam, Puel10 Rico, the 
lunchel they receive dally at school. Virgin 1I1and and Alneric:an Samoa. 

The National School Lunch Program Most of the food, about 80 per cent. 
II very much a part of the vut food Ia bought by schools from their local 
service Indul try which annually re- suppliers. The remalnlng 20 per cent is 
celv!d about 211 per cenl or the con· donated out of USDA .toeM and IUp
lumer'1 tce'l {tollar. AI the trend to- plemental purchasel by the COnlumer 
w:1m nlore and more "eatlnl out" con· and Marketing Service to aullt local 
tinue.. tho eQllcalional role of the school lunch manalen In provldin, nu o 

school lunch pn:iram become. more trltiOUI lunchel at low ~OIt to the 
Important. children. 

It is very difficult for the food service AI chJldren eatlo, away from home, 
JndultJ)", as a whole. to Introduce new learn by example the foodl to include 
foods or broaden food hablta. In a complete nutritional meal. they are 

The NaUonal School Lunch Proaram, becomlnl better CUltomen for the eat· 
however, doel provide an atrnOlPbere log establlshmenta they wUJ frequent 
for leamlo, to eat and !Ike new foods, , .. adulta. 

The cafeteria and school market will grow and grow and grow for you 
[if you feed it its own special kind of spaghetti] 

~~~PWC Typo 600 Cona:ntruted Cilyceryl Monosteamle Is 
itj I akcs. The addillon of 1..5% to your reaular product keeps 
bo~~t as appeUzlnB In the IteAm table as It Is moments oul of the 
t~ Ina ~ter in lhe home. Food Itrvic:c managers can make Jure lo Won t run oul, yet be protected asalnst WIlste. 
fcedl IChoo~s, hospitals, industrial planls, and other volume 
t"-, ~a esla IIshmentl can ICJ'VC lpaaw.ul much more often than 
.... , 0 now. Your market broadens. 

MYVAPUX Concentrate has no effcc:t on flAvor. And it meets 

the requirements of U. S. Food and Drug Dcnnitions and StUll· 
dardsorldentit), (or Macaroni and Noodle Producls.asamcnded. 

To nnd out more aboullhc advuntoges and economic errccts of 
~YVAPLEX Conccnlruted Olyceryl Monoslearute. get in touch 
With Dbllllation Pro/lurts Imll/strll·s. Rochester, N. Y. 14603. 
Sales offir.es: New York and Chicugo. Distributors: West Coust
W. M. Glllics. Inc.; in Cnnadn-Distillation "rol1uCls Industries 
Division or Cunudian Kodak Sates Limited. To ronto. 

I~~;I 
Distilllti!'ln Productl Industries lie division o! (enman K"dak Company 
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use televilion. To' help you in evalult
In, your obJective., we would Uke to 
.how you .ome of the data of tho. who 
received TvB awarda for ouutandlnl 
perfonnance In the art of total com
munication to promote an IndUItrY 

. throulh advertl.ln,. They wUl Include 
The American Gu AuoclaUon, The 

W F. wllh you a very succe .. ful 
meetin, and we hope our portion 

of thll meetin, will contribute to your 
IUCce" and provide you with nutri
tional food for thou,ht. 

The Wheat &: Wheat Foodl Founda
tion hal defined as ill 10811 ''To in
creale the knowledee and appreciaUon 
of wheat food products In ill} dlell and 
to increase the per capita cortJUmption 
ot wheat foodl In aU forms," Further 
on It II atated : ''Those product eroupi 
which .how the areatelt lain posse .. 
either 10w-c:t1orle, hleh protein, or con· 
venlence appeal. It may be Ilenlllcant 
that while most wheat productJ can 
lelltlmalely employ one or all or the 
three bal lc: appeals lIltle or nuthlne hal 
been done to Itreas thel"" .... 

We certainly cann~l. teU you about 
your own Important problem.. your 

. objectives and goall, but we can teU 
you how other Industriel have, told the 
pubUe about their industry-wide ob· 
Jectlve. and how they have tackled the 
problem of aucceedlng, not JUIl lur
vlvlng. 

Publlc Affairs Conference 

New York &: New En,land Apple Inlti
tute, The American Dairy Auoclation, 
The Amerlc.n Iron ., Steel Institute" 
The Cotton Producen InltJtute, and 
The National Federation of Cortee 
Growen of Columbia. 

TIoo Gul_ 
When a company h.u buaineu prob

lema, that II the company" own con
cern; but when an entire Industry h.u 
a common problem (for example: to In
CftUd the per capita cortJUmptJon of 
wheat food. In c.1l their fonnl) then It 
become. the problem of every company 
in that indultf)'; a problem belt a.
lilned to that Indu.try'. auoc:laUon. It 
ha. been Aid that an auoeIation mUlt 
do for itt memben what ill memben 
cannot do u effectively for themselve .. 
Today many l'Caponalble auoclationl 
are dolnl juat that; for example, The 
American Gu AuoclaUon: 

Nine yean aio population laina had 
led to IncreaJed .. lei but the Ihare of 
household ,al appliance. had dropped. 
Gu appliance manufacturen were 
mlny rather than larae. Electricity w .. 
out-promotlnl the 10 industry by .. 
much a. ten to one. Individual la. 
appliance manufacturen coul~ not re
verse the trtnd, nor could loel.' utllity 
companle .. But tOlether pomaPo' they 
could. 

The director of The American 0 .. 
Auoclation promotion, advertislnl and 
research aald: ''The members of lome 
ancclatlonl have been reluctant to ad
vertise. They have been reluctant to ' 
appropriate .umclent fundi to do a job. 
But when a responsible auocllt1on 
Ihow. It. memben the dimenalona ot 
their common problem and ' orren a 
common solution, the reluctance and 
the InlufHcient funda can be reversed." 

Nine yean alO, the American Gu 
Auoc:laUon became a televilion adver
tlaer. Within one year, the downward 
trend of the previous decade had been 
revened. The Ihllrc ot market of !:.q 
,a' appllancel Increased and the pub
Uc'. belief that ,u and IU appliances 

were modem a1&o .ubltantiaUy In· 
creased. 

Results Ia. Two Yean 

After two ),ean vlewen of the AOA 
commercial. came to prefer 101, while 
only the non-viewers continued in their 
preference for electricity. The chairman 
of the ADA National TV Committee reo 
ported: ''TV haa become the mOlt pow
erful and errective voice of lal to our 
cu.tomen and proapeds. To our Ihare
holden and the financial community 
our TV proeram il tanelble evidence of ,U Induatf)' unity. Little wonder that 
TV hat leRerated a ruurlence In th(' 
induatry'. entire salel and advertillm: 
propm, locally and naUonaUy." To
dly there I. leneral alrftment throuilt-
out the Industry that AOA'. entry tnhl 
televialon wa. one of the mo.tt .I,nlll· 
cant developmenll of the lalt decade 1:1 

the markeUn, of lal. 
Tlttn III~ AGA ttltl'lslun ( lJ/fInltn'llrl 11 ,11 

htQrd llnd urn. 

Apple Iudtute 
Thll year hal been one of the milSI 

productive yean for the npple_lrowl'l's 
of thl' country - bumper crop. hll\'c 
been produced. The New York &: New 
Enlland Apple JnaUtute, which I. a I C

lion.I auoclaUon with Umlted .dvl,r· 
tliin. funciJ, realized that .1 a reaull or 
naUonwide competition it would bt 
neceuarY to have a major marketing 
and promotlonll ellort to lncreue eon
IUmption by frequenUy arid dramall· 
callf remlnd1nl people to enjoy applell• 

Thll year and lal t at the U. S. Cham
ber or Commerce Public Affairs Con
ference we hOlted a breakfalt meelln, 
attended by more than 200 association 
executivel from around the country. 
To further the cause and objectives of 
their re.pecUve assoclaUon., we "ave 
documentary presentationa showlna 
how and why anoclatlon advertisers 
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DI.pl.,.. were feltured at polnt·of-,.Ie planned to help sell products that used 
anu In IUpermarkela. Televillon wu Ita product a. a container. 
used for It &howed and told that pleu. A spokel man for the Inatitute . ald : 
ure It a criapler MacIntosh apple. Since "We mUlt meet a mut audience, en
the tint uaale of televltlon a tew yean courallnl people to break an old habit 
alo, more televl.lon hll been added and adopt a new one." The American 
and the weltern New York apple erow- Iron &: Steel Institute further reported 
en .1.0 hIVe turned to televilion to that televlalon permitted them to dem
Increase cOlllumer demand In their re- onatrate by .Iehl and lound the benefitl 
glon. of buyln, .oft drinks In cans, and to 

Cllmmtn:lllls lor "rlspl" MaclnluJ/I 01" show actual brands available in each of 
Itlt! M·trt 1'ltM·~d. the top forty 10tt drink marketa. Salea 

Dally FUlMu 

Dall)' fanners contribute to the 
American Dairy AaaoclaUon for two 
bulc purpose.: to sell more milk in the 
current market and to build a ,rowin, 
and profitable market tor dairy prod
ucts In the future . Therefore, every 
budlet allocation facel up to the quel
tion: "Ii thl. the be.t Investment we 
can make of these doUan -to Increase 
the profttable ule ot dairy productJT" 

But Rehmann, the promotion direc
tor tor the Ame,ican Dairy AuoclaUon, 
reportJ: o.rhe consistent use of tele
vlaton, our ain,le moat Important meth
od of communlc.Uon, ha. been an In
dwtry leadenhlp f.etor ,ettine han
dle .... proceUOl'l, and food store. to co
operate with and to extend our Ideu, 

' promoUonl and prolram .. We have 
found televillon advertillna a happy 
blend ot reich, frequency and coat
emclenC)'". We have found that we are 
Able to buy leadln, prolraml at low 
cost to larlet our me~ .. eel to selected 
audiences. ThlJ conll.tent use of tele
vision hu encouraled our dairy farm
ers to continue their ,upport and allo 
to Inftuence othen to Join with them. 
Each yeu our partlclp •. \i~" ,row. 
which we teel la a re.ult c! our dy
namic and lnftuenUal progl1lml. By 
wlnl televbJon we are able to excite 
consumen to buylnl action and at the 
..me tJme enthuae dealera to do lOme
thin, about It Our milk commercla1a 
and prorramt with heavy teen'lee 
viewlnl are developed to reach them 
with meHale. about milk vitality and 
the faet that milk II a soclal1y aCCi!pt
able beverale." 

MilA: C'oltlmtn/QI, I"ml A DA k'tr~ I/rtn 
run. 

Soda Pop In Canl 

Today one Induatry may help an
other 10 that both may erow a:ld the 
auoclatlon II the place to tum for this 
help. For example, the American Iron 
& Steel Il1Illtule rln the Ilrlelt .Inlle 
promotion In Itt Indu.tl)". hlltol)' with 
a product three .tep. removed from 
Iteel-maldn,. Ten tinplate producen 
b.nded tOlether under the au.plce. of 
their Institute to Increase the Ihare ot 
market for canned 10ft drinlu b)' lolna 
directly to ~e public. The InaUtute 

'. OctOBEa, 1965 

Increasel In marketa promoting on tele
vlalon were aubstontially hleher than 
In non·televlalon promotional areal; 
specifically, food store IOlel of canned 
soft drink. were 2S per cent higher In 
the televl.lon·promotlon marketl than 
In the rel t of the United State •. Also tin 
eon.' share of the .oft drink market 
jumped. 70 percent. 

Memben were infonned about the 
eampal,n by a novel attention·gettlng 
device called the "Can· Plan" which en
closed campalen Information In a kine
sized loft·drink alx.pack dell,ned to 
capitalize on the lnuitute'l commer
cial .. 

Tln·plate manutacturen tied In with 
their Institute's campaign. Fnr exam
ple, Jones & Laughlin advertlllni on Its 
own behalf Increased lOft drink aales 
aud the .. lei of loft drink. In cans. 
They did thll by running their own 
commercial. In markelJ where J & L 
had major marke(lne Interest. and 
their own plant facilities. Messagca 
runnlnl 88 timel a week reached over 
90 per cen~ Jf all the homes In Detroit, 
Cleveland and Pllt.burgh during the 
campaign. 

Cunntd pup C'onlnltrdQ!J Wt'r~ I'It M·~J. 

Cotton Producers 

The story was told for the Cott~n 
Productn In.titute. Their objective 
was to Increase the distribution and 
sale of prodUcls made of collon. Com· 
merclab atressed (1"lIon's comfort, ease 
of care, beauty and fashion appeal. 
Televialon was used because of tre
mendoul audiences reached at relative
ly low cost per thousand vlewera. Sur
lIeys .howed that television did In
creaae conlumer awareness of iteml 
made from coUon and of cotton's points 
of superiority In relation to other nbera. 

Colombian Coffee 

Coffee Is the Ufeblood of Colombia'. 
economy, She Is the second largest pro
ducer of coffee In the world and the 
lareest producer of the more choice 
mountaln·erown mild coffees, which 
command a premium price. Because of 
the vital Importance of coffee to Co· 
10mb1Ol'. economy, an advertlslnll cam· 
palgn wal developed In her principal 
markl!t, the United Statu, to attorn
pU.h 'he followlnl objective': 

: ..... , , . " ~ / . ' ,,,, . ...., .. ~rre .. 'J'",~.. P, I • _ . ' '. . " . ' "',' . .,: \:~ .I'-~ .. 'Y~fl ~ 

(I) To make consumers aware of Co
lombian coffee and convince them that 
It Is the be.t coffee In the world. 

(2) To provide a .trong promotional 
background In aupport of 100% Colom
bian brandl, 

(3) Alan Important corollary of the 
obJectivel, It Is hoped that the crowln8 
quality, reputation and aucceas of Co
lombian coffee will Induce roastera to 
Increase the amount of Columbian cof
fee In their blend. ; to promllt,.. the use 
of Colombian coffee as ~'f; \ I".portant 
reason why their bronJ !" l"eUer
thereby receiving poslti\··; bcW':J.t from 
the campalen. 

The ItOry of Juan Valdez, a ,,·ue-to· 
life typification of the more than 
200,000 coffee growera In Colombia, 
wa. told In the July Is.sue of Food BUll
nen magazine. This symbol developed 
by Doyle Dar.e Bembach advertlslne 
agency could best be projected on lele· 
vision. II •• ucren Is attributed to the 
foct that now collee rolSten and o!s· 
trlbutors of 100'ib Colomblon brands 
may use the "Juan Valdez Seal", a 
reelstered mark or Ule National Feder
ation of Coffee Growera of Colombia. 

Nationally, three out 01 four top cof
fee roostera now promote their use of 
Colombian coffee as an Important rea· 
Ion why their blends are better. In the 
ereater New York area, a market of 
18,000,000 people, 100% Colombian 
coffee has grown to where It has be
come the fourth lorgest aelllng re8ular 
colTee. 

Any Product 

Gas, apples, dairy products, canned 
pop, cotton fabrics, or Columbian co(
fee-dillerent problems but problems 
baslc31ly the same In their need fo r 
growth. So they have all ione to the 
total publie to tell their story via tele
vision. Public underatllndlng can well 
mean the difference betwen surviving 
or . ucceedlng. 

Telnhlon'l Climb 

Dick NoU troced tel"vlslon's climb 
.Ince 19'0 from 96 outlet . .. nd scallert:d 
coverage to some 500 statloR5 and full 
geographic sweep tod D:,'. Alung with 
station growth home growth hos in· 
creased from 3.4 million homes in 1050 
to 6%.0 million home. this year. About 
98 per cent of all U.S, homes are now 
within range of television atatlons. By 
1970 It Is estimated there will be over 
10 million multi-set homes, fewer thun 
3 million non·TV homes_ 

Color Is adding another dimension to 
the TV home and TV advertlalng. With 
an estimated set count of about 2 mil· 
lion toda)' and a penetration of 3.7 per 
cent of TV homes, It Is expected that 
there will be over 15 million color sets 
by 1970. 

(Conti nued on page 14) 
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THE PRESS 
One (1 ) Mixer-The famous Demoto "Trade Ap
proved" single mixer with vacuum opplied over the 
entire mixing cycle produces a product with a deep 
yellow color and extremely smooth. 

Semollno and Water feed-Simple airlock with new 
proportional water metering device-eliminates all 
the cumbersome gingerbread feeds . 

Die lemo.,.I--Simple 4 bolt die removol. Dies con 
be changed In a few m!nules. 

THE DRYER 
SanltatlCHt-The only dryer that you can walk 
through to wash clean or vacuum all Interior 
surfaces. 

Maintenance-Remember only 1 stick pick up cnd 
1 stick transfer for the entire finish dryer section and 
accumulator. Heavy extruded aluminum sticks with 
welded ends. 

Accumulator-Con be des igned to fit your particular 
requirements with no accumulator to a full 18 hour 
accumulator. 
b.crlor Co't'ers--Fabricoted polyurethane panels 
with 20 gouge aluminum sheets boked with white 
synthetic enamel on both sides. 
Stick Return-At bottom of dryer and is visible. New 
p:Jtent pending positive stick return which does not 
utilize roller chain. 
Temperature and Humidity Controls-Pre dryer and 
fully controlled finish dryer has 3 zone controls. 
·Conltructlon-Rugg'edness and simplicity of design 
with component parts supplied by America's top 
manufacturers, Immediate availability of spore 
parts-thereby minimizing "downtime' . Drying se· 
quence is not controlled by any operator, it Is all 
pre-programmed thus eliminating the humon ele
ment. Guaranteed 1500 Ibs. per hour of dried, reody 
to pack spaghettI. 

46-45 Metropolitan Ave. DeFRANCISCI MACHINE CORPORATION Brooklyn, New York 11237 
Phone: rv ~r9rc.n 6-9880 

Western Representative: HOSKINS CO., P.O. Box 112, Liberty-,ille, Illinois - Phone 312-362-1031 
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(Continued from page 11) 

Golden Grain Mac:aronl .pent ts.259,eOO 
41,830,800 on spot announcement.
.,1,428,800 . on network. V. La Rosa &: 

IOUrce, of the USDA In support of the 
industry elfort. 

IndUitry PromotlOPl 
The pattern of Individual viewing i. 

quite often predictable. Men, 69.9 per 
cent of whom watch TV In an averale 
day. are at work and their viewing 
obviously remain. low durin, the day· 
lime houts. It remains hlah from 7 to 
10 p.m. and then falll to about 15 per 
cent at 11 p.m. An eltimated 78.4 per 
cent of aU women watch TV during an 
average day, and their pattern showl a 
far higher daytime level than for men, 
followln. the differences In their ached
ulel. 

Sons apent .,1,590,100 on lpot announce
mentt accordlnl to the Televl.lon Bu
reau of Advertllln,. 

The Poultry and Ell National Board. 
lenerany relarded as the Indullt\· 
apokelman, at the .ame time outlined 
the Industry • IUpported promoUon~ 
campalln, indudlnl radio ac:rlptl, TV 
tUm.. promoUonal and education,, ! 
material tor newspapers and maiD ' 
dnes, and welcomed USDA support In 
the effort. 

Teenalen are a ImaUer selment of 
the total populaUon but 88.6 per cent of 
them view TV In a typical day. Their 
peak time" about the .. me .1 for the 
family but their early evenln. houri 
are hl,her, and Ie .. than 10 per cent 
view late evenln. TV. 

ChUdNn Top Wate"'" 
Chlldren are far ahead of everyone In 

TV vlewlng-99.9 per cent In a typh:al 
day, hllher in the momlnl than early 
afternoon with a 10n& peak In their 
paltem trom about 5 throulh 9 p.m. 

Put the family bac:k tOlether and 
82.7 per cent of aU the people In the 
c:ountl')' watc:h TV on a typlc:al day, the 
hllh point comlnl between 8 and 9 p.m. 
when lome 45 per cent are watchln,. 
People are lpendlnl more time with 
TV, the averale amountin, to 6 hours, 
23 minutes dally. 

TV Food Ad .. rtWn, 
Food is the 'arlest Iinale categol')' In 

TV advertllinl by product group, 
though non·food produc:u dominate 
among specific brands. Manufacturers 
of food and food products lpent .,189,-
307,700 in network television advertll
ing in 1964. Ths wal an Increue of 11.8 
per cent over the previous year. Total 
network TV spending was up 8.3 per 
cent to $1.148 bUllon. 

Some 167 tood and lrocery marketers 
(whOle products are 101d primarily or 
substantially throulh aupennarkell) 
spent .,1,000,000 or more In television 
durina: UNit. Procter &. Oamble tar out
dlltanced the pack with D total at .,148,-
783,200. Othen in the top ten included 
General Foods, Bristol-Myers, Ameri
can Home Products, Colgate-Palmolive, 
Lever Brothers, R. J. Reynolds, Ameri
can Tobacco, Oenernl Mills, and Alber
to-Culver. 

Alberto.Culver started In 1955 with 
an advertlllni budlet of .,1800 and 
have ,rown to be the thirteenth larletl 
advertiser In the world, placlnl gg per 
cent of their budlet Into televllion. 

MlKuom A4 .. rt1Mn 
Two macaroni companies were men

tioned In the Ii.t of 167 advertisers: 
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Ell 'romotlon . 
From lIennin,stn /INJUn" 

The USDA. ell produds promotion 
parallel. a prolram of the Internatlon· 
aL Trade Development Committee lu 
develvp ways of competinl In ovenells 
m.rket with subsidized poultry from 
other eountriel. E. H. Orilla, director 
of the European operatioN at lTD, has 
announced plan. for special "Amerkon 
Poultry Week." to Itlmulate lalel of 
poultry and ell produd. on the Con· 
tlnent. 

Early In 1965, a. ell price. dipped to 
an unulually low level, many Indultry 
would, al It has 10 often In the palt. 
re.ume itt purchase of driecl e,,' tor 
needy people or for the Sehool Lunch 
Prolnm. However, thil Ume the 
United State. Departnlent of AlriNI
ture had a new and different. prelCrlp
tlon for buoylnl up the la"ln, market. 
Thll latelt plan conallted of cooperat
lnl In an Industry-financed promotion 
prolram to help Itep up the c:onlUmp
tlon of ell'. M the relult, ao tar have 
been encourallnl. 

Henninlsen Food., Inc., statel the), 
have lonl telt that a prolram such a. 
thll Is preferable to a .upport pro,ram, 
and relulta 10 far seem to Indicate that 
the prolram hal been vel')' lUeceufu1. 
Elg pric:el are eurrenUy ftrm and havt! 
been at lalt yur'. Jevel-or hllher
throulh the .prinl and aummer munth. 
without. a rolUy lovernment purchale 
program durinl the year 1965. 

When reprelentatlve, at the ell 
produds Indultry met In Walhlnlton 
early In the year, the USDA stated that 
It was mOlt anxioul to serve u a ~ 
operative partlc:lpant In tormulatin, 
planl for developlnl major merchan
dlllni prolrams tor the variou. ell 
produc:ts, thoulh it didn't plan to be 
the Innovator or man.aer. 

UIDA En Promotion Drt .... 

Secretary of Alriculture orvllle 
Freeman, In meetlna with repreaenta
Uves of major poultry oraannatloN, 
announced planl to klc:k oft thll neW 
publicity campailn on behalf of their 
varlou. produd. with a Ilant monthly 
ell promotion drive. He went on to 
outline the government', new self·help 
campa lin In greater detail In a tele
gram whkh he sent. to princ:lpal 1'0. 
taller and food servh:e orlanltaUons. 
Secretary Fn!eman asked them to In
tenllfy their promotion elfortJ, notinl 
that early In the year the nation', ell 
producers faced a troublesome market
Ina sauatlon caused by an ovenupply 
of eili. He requested that they even 
further Intensity the cooperation they r 

had ,iven to the lovemment durinl 
the Sprlnl EI' Monthl. He offered the 
full promotional and educ:ation re--

Egg ,_ ... Ing Low •• 
production or liquid elg and liquid 

e,i producll (lnlredlenll added) duro 
inl July wal 85,838,000 pounds, 3 per 
eent leu than the 81,S3i,ooo pound. 
produced duriul July 1964, according 
to the Crop Reportln, Board. 

Liquid ell produced for immediate 
consumption W81 1,i49,OOO pounds ai 
compared with 5,ti82,OOO pounds In Jul .. ' 
last year. The quantity used for drylr. : 
WDJ 20,986,000 pounds, down 14 p. r 
eent from the 24,302,000 poundJ used i I 

July 19M. Liquid ell frozen totah I 
42.401,000 pouiub compared with S'I . 
455,000 pound. a year earller anti Wl I 
the larlest for the month .Ince lIM4. 

Ell lolldl production total 4,8$4,0"0 
pounds, a decrease of 20 per cent tn ,I 

the 6,103,000 pounds In July 1884. PI '" 
dudlon of whole ell 10Udi was 179,OUO 
pounds a, compared with 3,167,OuO 
poundl In July 1964. A.lbumen lollt!. 
totaled 1,310,000 poundJ, 40 per cent 
more tMn the 9S7,OOO pounds proclut·\ d 
In July 19&4. Output of yolk aolldJ wal 
1,470,000 pounds. a2 per tent more thon 
the 001,000 pound. In July lut yeur. 
Production of Ilother aoUdI" Wal 1,295.-
000 pounds, 18 per cent. more than the 
produc:tlon ot 1,102,000 pounds In Jui)' 
lut year. 

TIIB MACARoNt JOURNAL. 

We pasteurize all our egg products 
to make sure your shipment 
is salmonella negative. 
Want a written guarantee? 
O.K. You'll get one. 

C: .. . " "U"'DO", ..... 0 •• 
, .. 10 • •• ••• , . • ••• 

HENNINGSEN FOODS, Inc. 
!')."'~Iy Y;..I &.',...t,~ 

60 I:AST rORTY ' S[CONO STRECT 
tll:W YORK 17. N . Y. 

MunllA' Itlll 7 - I!o30 

Hlrch 10, 1965 

Ale Noodl. corporation 
6S0 South Lake Streat 
St. Louis IS. Mlasourl 

Attantlon: Hr. Oavld 11chard. 

Dear Mr. lichArds: 

V. are ahlpplna thb date the follovlnl 60/1751 drwu 
(lO,SOO pounda) of our SraAY Dllto EGG YOu. SOLIDS HIrA 
3 color to your St. Louil plant. this product w •• 
produud at our lav.M. t Nlbraska plant . 

The f0110vlnl is the laboratory Inl1y.l. of this product I 

No. of 
!!!!!!!.... 

I-4S IYI 101-120 20 4.7l 3 
:::; IYI 121-140 20 4.81 2 :~ 

",~.,r.~'."1.lMt-",:JI"" '20·1""-""" 4.61. .-. 3 . 1 

We further certify the product to be free of SalDOn.lla a. ~ 

" 
OcroBER, 1965; 

c •• tad by the Official 'ood and Dru8 Method (Horth Hethod) "' 
upGn n~dpt in your plant. ~. 

- - "' . ....... & ••• • • 

Sincerely, 

HEMNlHCSDf rOODS, JNC . 

Dr. t~~/;!0.'1 -
tachnical Director ~ 
I •••• rch' Production. 

\ 

15 



.. ' 

Egg Market Firm. 
Shell e'B Prices In Chicago strength. 

ened onc-nnd-one-halt cents during the 
month of August trom a range of 24 to 
27 cent. to 25.5 to 28.5 cents. This found 
rcncellon In frozen egg whites Bnd 
dried yolk •. Whited edged up a quarter 
to a half cent between the nmge of 14 
to 15 cents. Dried. yolks were quoted at 
$1 .05 to $1.)8 with the top of th~ range 
advancing to $1.21. 

Frozen egg product. were mostly 
Iteady with whole eggl at 25.5 to 27 
cents; dark whole eggs were 28 to 30 
cenlli yolks under No . .. color ran,ed 
49 to 53 cent •. There were no quotation. 
reported for darker cotor. 

La,lng Flacka Down 
NumlK:r DC potential layen In nock. 

Au,ult 1 aggregated. 373,962,000, down 
41 % trom the total of 391,201,000 a year 
OlD Dnd compared with the 1959.63 
averale of 407,34%,000. accordlnl to the 
August crop report of the Department 
of Agricullure. 

Both the south Atlanllc and south 
central region. .how Increase., up 1 
and 2~, re'pectively, from the .ame 
date of Ja.t year. Thb wa. offset by • 
decreaac of J2% In the we.t north cen. 
tral .tate., along with reduction. at 
7% In the north Atlantic, 9% In the 
ca.t north central and 1 % In the we.t. 
ern .tate •. 

All of the cut I. In number of pulleta 
not of loy In, age, placed at 85,333,000, 
contro.ted with J03,228,000 on the aame 
dale of la.t year and the five-year 
average of 127,115,000. ''The decline In 
pullet. not at Joying age was .ubstan
tial In all regions and reRecls the drop 
of 12% In egg·t)·pe hatchings since the 
be,Innlng of tga~," the Department 
say •. "The JII'!!Jllced level of pulleta not 
of laying age available tor Hock re
placement. thla year II expected to 
prevail for the next rew monlha." 

Number of hens and puneta of Jaylng 
age on farma Augult 1 waa 288,629,000, 
up Ilightly from the 287,973,000 a year 
earlier and compared with the 1959-63 
a\'erage of 280,228,000. 

Rotc of Joy per layer during JuJy wa. 
18.73 egsa, a new high, compared with 
18.60 In the mme 1964 month. It marked 
the third lucceaJve month of a new 
record high In the rate of lay. 

EU production In July ellablJJhed a 
new peak for the month, totaling 15,411,. 
000,000, compared with 15,438,000,000 In 
June and 5,343,000,000 a year ago. Eli' 
production In the first acven months of 
1085 totaled 3B,495.ooo, compared with 
38,456,000 In the correaponding period 
at last year. 
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Ell Me .. er 
. Ten teed and poultry firms at 

Winterhaven, Florida, have recently 
merged to form one of the Jargel t egl
producing companlea In the South. The 
firma merged to torm Modem Fooda, 
Inc., with omcel at 42nd Street, N.W., 
Winterhaven, the location of Central 
Feed .nd &rvlce Company, one of the 
member tinna. 

Firma Jolnln, the merger were Cen
tral Feed and &rvlce, Cyprus Ga .... 
dens E,ga, Hatchel')' Enterpriael, Mod
em Egg Farms, H & K Ell F.;,s-ml, Polk 
Eggs, CFC, Inc., Quality E''' I, Poultry 
Orlanles, and Cypreu Gardens Poultry 
Produela. 

Poultry P __ r 

International Millin, Company, Min
neapolis, hu announced plan. to di
versify Into the poultl')' procelling busl
neu In Canada throulh an a,reement 
to purchaR the oulatandln, ahares of 
Dundaa Producers Ltd., Dundas. Ona 
tario, for an und1acloaed amount of eaah. 

The Dund.1 ftrm haa • capacity to 
proceu 3,500,000 frozen and refrigerated 
broilers annu.lly. The purchase allo in. 
elude •• SO·acre poulll')' fann at Guelph, 
Ont.rio, with f.clllties to ralae 300,000 
broilers annuaUy, 

Internatlon.1 Millin, oper.tes 21 fora 
mula teed pl.nla in the United States, 
Canada, Venezuela and Ecu.dor. The 
tirm alao oper.te. turkey hatcherle. and 
a turkey proccaln, plant In the U. S .. 

Wheat Gluten Price RI .. 
Hcrculel Powder Co., WJJmlngton, 

Del., raised It. price on Vlerum, a vital 
wheat Iluten, 4 cent. a pound, on Sep. 
tember 1. 

The Increase wiU brin, the quote to 
33 cenla • pound on .hlpment. of 10,000 
pound. or more, Hercules aald. It 
blamed the move on higher costl for 
raw material .. 

Mldwelt Solvenla Co., Atehlson, 
K.n.... said It hal made an over-all 
2 cent-a-pound Increaae In Ita price of 
Vlcrum vlt.l gheat gluten-l cent a. of 
July and 1 cent as or AugUlt 1. 

In Minneapolll, General Mills, Ine., 
mid It doean't currenUy plan to boost 
price. on vital wheat gluten, but a 
apokesman added: 

''The coil at materiala has gone up, 
and we're atudylng a price raiac vel')' 
carefulJy." 

Keever St.rch Co., Columbul, Ohio, 
alao .ald that It was studyln, the Her
cule. Powder move but that no decision 
had been made yet. 

An Indu.tl')' .ouree aald annual aales 
of vital wheat Iluten total .bout $10 
million. 

" ' 

look Re./ew 
"Thl Chembtry of WhlA. Starch an.1 
Ohafln." 178 pa,el, $12, I. diltributell 
by The Chemlnl Rubber Co., 2310 Su
perior Avenue, Cleveland, Ohio 441 :4. 

Essentially a procH cal book, "Thc 
Chemlltl")' of Wheat Starch and Glu
ten" delcrlbel the manulpeturinl proc
cue. relating to all types of starch lind 
gluten. 

While preacnt usel are fully dis. 
cussed, many potential applicationa are 
alia given. Its thorough and compre
hensive account of recent research 
work on the lubJect makes It a unique 
contribution to the field. 

Profuaely U1uatrated and diagram_ 
ed, this new book Is divided Into four 
basic sections: Manufacture of . Starch 
and Gluten From Flour; Wheat Starch 
and Itl Fonnl; Gluten; and Laboratol")' 
Method •. 

Included Is an up·to-date section on 
_terch derivatives with detail. of the 
moat modem development. - .ueh .a 
c.tlonlc at.rch. 

The I .. t section of the book Is on the 
more theoretic.l Iide at the l ubJect. 
Thl. together with an extensive blbll
o,raphy, makes thl. book a valuable 
and well balanced treatise for the 
manufacturer, researcher and aU con· 
cerned with this branch of the food 
Industl")'. 

Doughbo, Prog .... 
Salea and proHta of Douabbcy Indu.

tries, Inc .• New Richmond, Wisconsin, 
during the .Ix monthl ended July 31, 
increased over the same period at a 
year ago, Edwin J . Cashman. president, 
reported to company Ihareholders. 

In hI_ .eml·annual report to the 
Douihboy sharehold~rs, Mr. Cashman 
disclosed that net sale. totaled $28,-
897,000, an Incre8IC at $3,411,000 over 
the fint half of 1964. 

Profits were $671,000, a gain of $121 ,. 
000, and earnlngl per ahare of common 
Itock totaled $1.30, compared to $1 .09 In 
Jalt year'. flnt half. There are 5OB,713 
ahares outltandln,. 

"Doughboy la keeping pace with thr 
economic growth of the nation," Mr 
Cashman .. Id. "Many factors. Includ
Ing our long-range plans and objective.' 
contributed to these relultl. There arc 
favorable .. tel trend. In all dlv1alon ~ 
and we expect them to continue." 

U. S. Durum Show 
The U. S. Durum Show will be held 

at LanidclQ, North Dakota, Oclobll'!!r 18-
20. The Durum Festival take. ;place 
Monday evenln, Oclobll'!!r 18. Induatr)' 
speelaJiIt. apeak .t the ,ener.1 seulon 
on Tu~ay. 

Tne MACARONI JOURN~L 

;, 
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'T HE United Stair. Deportment or 
. Agriculture, Mlnnel'polis office of 
: the Consumer and Marketing Scn'lce, 

Issuoo a seml·annual statement on 
durum In mid-August. It reported dur
urn crop prospects as bright, with lo rge 
stocks available. The report rends liS 

11)1I0wI: 

Present prospects are for a 1005 dur· 
um wheat crop of 71,000.000 bushels 
based on August I conditions. If It ma
terializes, this would be B per cent 
above 19001 production Dnd 81 per cent 
above average. Production prospects 
were favorable In the Important grow· 
Ing counties, although planting was de
layed by wet loil condition and the 
crop remains behind In maturity os 
compared to last year. Each of the dur· 
urn wheat producing stales reduced 
Ihelr acreage. and present Indications 
arc for a yield of 32.1 bushels per acre 
romparcd with 28.0 bushels In 10601. 

AcrlAgl H.,ntled (OOO'a) 
Sial. A .... r.g. 

IISI·S3 lIst 

Minnesota 37 77 
North Dakota ,,1,415 1,005 
South Dakota . 110 112 
Montana ...... 177 188 
California 9 7 

Total •. .. , 1,7018 2.3010 

Mill Grind Up 
U. S. mills ground 14,306,000 bushels 

of dur ... m wheat In the 6-month period 
ending June 30, 1065, and for the 1064· 
65 senson 27,395.000 bushels were 

. milled. This was 3 per cent more than 
wos milled the year berore and was the 
second largest grind of record. In 19017· 
48, 28,200,000 bushel!! were ground. 
Marketing certificates for 1965 crop arc 
worth 75 cents per buahel for the do
mestic portion. 

On July I, 1065, U. S . durum wheat 
stocka were reported to total 011,513,000 
bushels in the various storage positions. 
Farm atocka were 10.000,000 bushels or 
about 29 per cenl of the 1064 crop. 
Farm atocka were ten times the small 
July I, 1(184 holdlngl and 7 per cent 
above the amount atored In that posl. 
tlon in 1963. On·farm stocka amounted 
to 47,547,000 bushels on July 1 with 
1,828.000 of them held by durum mills. 
CCC·owned atocks amounted to 401,060,. 
000 bushels on July 1, 1,805,000 bushels 
of which were In bins owned nnd con· 
trolled by that agen .. y. Current atocks 
Indicate a dlsap~oranct! of 010,200,000 
bushels during the crop ycar. CCC sales 
during the pcrlod July·June 1964·65 
amounted to about O,70U,OOO bushels. 
Producers delivered 17,270,55' bushels 
of 1964 crop durum to CCC as of June 

SEMI-ANNUAL DURUM REPORT 
Canadian Acreage Down 

Cannda's durum acreage wos expect
ed to be down sharply, lIccordlng to the 
Dominion Bureau of Stotistles report 
released July 101, 1005. A 50 per cenl 
reduction In ncreage WIiS planned. ond 
U those intentions Lire ca1'rled uut, 
Prnirle farmers will plant 8010.000 ncres 
compared with 1,888,000 grown In 10001. 
The Canadian durum crop In 10001 Wltll 

estimated at 33,000.000 lIushels. Canudl· 
an domestic usc (including milling for 
exportl took 3.088.223 bushels (August 
I, 100-1 through June 30, 1005). EXports 
dUring that period amounted to 30.72 ... • 
870 bushels with total dlsappenranee In 
Canada at 33.BI3.093 bushels ogainst 
26.015,0018 bushels the same period lost 
year. The visible supply amounted to 
37,9011 ,797 bushels June 30. 1905 against 
"0,3101,630 the year belore that dote. 

Yield per Acr. (bu.) 
Anraga 

Exporta Fait 

A sharp decline In exports this year 
ll'Om lust reflected a large world supply 
lind l.'ompelltlon from other exporting 
countrh!s. Exports declined nearly 20.· 
000.000 bushels and nmounted to 7,700,-
000 bushels July HJOoi to June 1065, 
ullltinst 27,000,000 during the 10001-65 
crup year. Last year the Soviet Union 
took ubout 20,000,000 bushels In the 
January·June period, while they took 
only 1,700,000 bushels this season. Ex
port subsidies poJd tor shipping durum 
wheLit to toreign ports ranged from 26 
to .. 3 cents. 

The U. S. Deportment of Agriculture 
on July 15 announced changes In its 
Whl.'L1t Export Program deslgnl.'d to ex
pand outlets for durum wheat produced 
In the United States. The revised pro
grum permits exporters to provide 1m-

Produr:l1on In 1.000 bu. 
Anr.ge 

llBS 1959·63 19st 1915 1959·S3 19st l8SS 

61 20 .9 28.0 30.0 1,020 2,156 1.830 
1,026 21.8 20.0 33,3 32.307 50,085 03,558 

101 15.3 15.0 21.0 1,702 1,080 2,121 
120 18.8 201.0 20.0 3,530 01,512 3.120 

0 50.8 55.0 55.0 5<2 385 330 
2,2101 irA iifij 32.i 39,200 65;;18' 70.050 

PreUmlnary Estlmal. of 19U Durum Wheal Acre.g. wllh Comparlsonl 
Anr.ge 1965 at % 

Proylnc. 1953·62 1963 1964 IBU 01 1964 
Manitoba 71,000 140,000 120.000 010.000 33 
Saskatchewan .. 1.10101.000 1,7(111.0011 1,541.000 725,000 -i7 
Alberta . .. .... , 108,000 2301 ,000 227,000 75.000 33 
Prairie Provinces 1,011 3,600 2.170,000 1,888.000 840.000 "" 

Farm.,.' Prl" .• Drops 

The mldmonth a\'eruge price rccel\'l'ti 
by North Dakota farmers ror durum 
wheat lell from $1.012 In July IJJrloi to 
$1.33 during most of the last hall of the 
crop yeur and was at $1.28 per bushcl 
In mid-June. At Minneapolis No. 1 
Hard Amber Durum was priced in a 
rather wide runge 01 $1.55-$1.70 per 
bushel at mld·July. depending un quul· 
Ity. The Minneapolis tC1'mlnal ~uppurt 
rotc for 1065 crop No. 1 IIltrd Amllt!r 
Durum will be $1.63 per bushel. whil'h 
includes 0 5-cent p1'emium ful' duss and 
grade. Durum not grading Amher ..... 111 
curry u 5-cenl discount. 101101 l'rop I-IlIl'd 
Amber Durum Wheat wus supported lit 
$1.73 per bushel at Mlnneupuli ll. 51. 
Puul nnd Duluth terminals. 

porten! with "custom-scrcem .. '(j" durum 
whcnt, reudy upon urrh'nl in u foreign 
country ror manufacture into macaroni 
und similar pnsta products. 

Exporlers. however, must export the 
"screened" durum wheat and screenlnlls 
on the sume \·cssel. This is because the 
subsidy payment will he made on t 1) 
Ihe lesser of the nel quuntlty of durllrn 
whcat subjected to the serl'cllmg pI'UC

css (less uny dockllJ.!e rell,!cl ed un ill
spectl on certifll.'utes i:;:;ued hdol'e 
slI'eenlnllsl; or (:!) the net qUlllltily :): 
sLl'ecned dUl'um whellt and st'reellinys 
resulting from the sCl'eenlng process 
tlt·ss 1111)' dockuile rl.'fleL·tcd un the in
spcction l·crtlficalt!sl. The screen ing 
Ilrlx'Css llIust he )lertotllled Lit the ter· 
I1IIIlUI c!e\·lttul· trom whil'h l'xportntion 
will be made. 

No. 1 Hard Amber Durum \vh .. l Monthly Price at MinneapoUt 1961-65 
YIA' July Aug. S.pt. Od. Nov. Doc. Jan. reb. M.r. Apr. May June Avorage 
1901·62 2tl 311 337 3015 3H 305 300 335 229 321 301 280 :1211 
1902-63 211B 261 253 257 259 :wt 257 255 257 252 2411 2012 250 
1003-6~ 2010 220 7~ 1 201 1 235 233 232 2:~U 221 220 213 180 225 

1r.!1_, IJO • • I ~R. IR7 111.1 1fl5 ~fl1 _ 1f1A 1'>11 WI! 
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Dunnll Whea. Producbl U. I. Production aDd DlaIrtbudon 

Durum Wb ... Ptoduc1ion IA 1000 CwtI. Eaporb IA C ..... 
Y .. , (around) a.mollDa u4 Flour Macucn:d Dunua nour 

1961-62 (1000 bu.bob) ."010101 alo ___ &Ad _ 

July-December ..... 8,241 2,108 2.»4 18,694 110.010 
January-June .. •.•• 8,031 1,011 3,031 '4.05' 27,069 

Total "" " ,," 14,212 3,119 11,371 32,745 131019 1_" ' 
July-December . .... 9,881 3,297 1,1115" 8,228 23,450 
January-June " .. " 11,584 4,1130 754 9,104 33,431 

Total •......•.. 21,465 7,821 2,269 17,332 58,881 
11IlI3-6' 

July-December •• .•• 12,871 
January-June .. . ... 13,633 

Total •.••• •• ... 26,504 
1964·65 

July-December •• ... 13,089 
January-June •..••• 14,306 

Total ........... 27,395 

Dllrum Harv ... Delayed 

11,391 
5,625 

11,018 

8,361 
D,889 

11,250 

In North Dakota the 1965 Iealon to 
date hna been one of the coolelt and 
wettelt In recent years, comparable to 
1962 but lacking the extreme RoocHng 
and root diseases 10 prevalent that 
year. Rainfall not only wu timely, but 
generous In April, May, most of June 
and all 01 July. Wet tlelds in May de
layed planting to growth and develop
ment of mOlt croPI are later than 1964 
and also later than ulual. Temperaturel 
averaged below nonnal practically the 
entire season, which wu very favor
able for .mall grain" aUowlna plants to 
tiller well and to mature unhurried 
during the critical fUllng ltage. Crop 
condition, are more unlfonnly lood 
over the state than In other recent good 
years. Augult vegetallve erowth thl, 
year give. the appearance of June con
dltlonl. There were only a few wann 
day. during mOlt of the season when 
maximum daytime temperaturea reach
ed Into the 90'1 only brleny. There were 
no extremely hlah temperature. nor 
hot drylna windt. 

Little Damage Moled 
So far there hal been no seriOUI dam· 

age from disease or Insecta. MOlt seri
OUt probably II widespread leaf rult In 
hard Ipring wheat, which no doubt re
duced yield prospects lomewhat. Black 
stem rult I. severe on winter wheat In 
the southwest and alao on suset'!ptlble 
varietlel of .pring wheat althoulh over 
all loss of production is not great. Bar
ley thripi were a problem for D Ihort 
time. These have laraely disappeared 
as the crop matured. HaU damage has 
been severe In many localities, but for 
the Itate Is no worse than usual. There 
has also been some floodlnl from ex
CCSI mollture In the northern part of 
the Red River Va1ley and this probably 
caused more Ion than shortales of 
m"I.\"re elsewhere. Winds and heavy 

(16 
522 
938 

m 
490 

1,005 

10,lDS 
11,028 
21,227 

14,9ta 
8,490 

23,48£ 

21,235 
30,650 
51,885 

Ut,8011 
73,718 
93,328 

Much or this aereage recovered after a 
few day. where maturity wu not too 
far adva.,ced. 

Durum harvest wu much delayed 
with 40 per cent combined at the end 
or August. A year ago du.rum wu 155 
per cent combined and the average wu 
72 per cent. About a third of the durum 
acreale It: In the swath but there It: 
conllderable late acrelle, lOme of It 
very green that needed at least two 
weeks or warm weather to mature. 

The quality of WI yearl crop wu 
leneral1y lood on the early harvested 
durum. It I. Questionable what the bal
ance of the crop will be after belnl 
rained on. 

There have been scattered reports of 
frost but 10 far haa caused very little 
damaee to durum wheat. 

Wallac. & Tieman Chairman 
The Directors of WaOace &c Tieman 

Inc. eleded a new Chairman, a new 
Prealdent and an addJtlonal Director at 
their quarterly meetlne on Augult 4, 
11IlI5_ 

Robert T. Brownlne, Prell dent alnce 
1962, wu elected Chairman of the 
Board and contlnuel .. Chief Execu
tive Omcer of the Company. AI Chair
man, he 'Ucceedl Robert M. Jackson, 
who continues 81 a Director. 

Charles H. Rybolt, a Director and 
prevloully VIet'! Prelldent-Operatlons, 
wu eJected Pre,ldent. Robert J. Brock
mann, VIet'! Prelldent·Flnance wu 
elected a Olrector. 

Wallace" Tieman Inc., with sale. of 
$87 million in 1964, 's a dlvenlfted 
manufacturer of chemicals, phanna
ce~l tkals and mechanical equipment. 
;,);:,:~. (a~ng resulta for the tlnt haU of 
Ilt'U~, released recently, ahowed salel 
and eamlnll at record hllh levell with 
aales Increulnl by 11 % and earnings 
by 28% over the comparable period of 

F. H. Corrigan, PH .. Y 
Prnl"nt 

Peavey Company directors in annual 
meeting elected Fredric H. Corrlean 
president. 

Tolton P. Hefteltl.nler, who has 
served as president of the MInneapolis
based alribualneu flnn Iince 1959, be
comes chairman of the board and chief 
executive omcer. 

Board chairman, F. Peavey Heflel
flnler now wlll serve al chalnnan of 
the company'l executive commltt~. 

CorTi.an, 60, hu risen Iteadlly In 
Peavey Company relpontlbll1ty slnee 
AUJUlt 11136 when he wu employed as 
an aul,tant grain Inspector. 

MOlt recently he has been executive 
vice president and director of terminal 
operations. In thll capacity he hal been 
In charle of lraln merchandlslnl both 
domestic and export, and has directed 
considerable Peavey expansion In these 
activities. 

OfMn FoUo ... Corrigan 

Movln. up to su~ him In thil 
work It: Charlel B. Green, until now 
second in commlnd In tennin.! opera
tiona. Green al,o has been elected a 
member of the company'. executive 
committee. 

AlwaYI a family-headed company 
Iince itl foundlne by Frank H. Peavey 
nearly a century 110, the Peavey Com
pany now haa moved away from that 
precedent In seJecting Comaan. 

Peavey Company II one of the na
tion's major flour mllllni concerns: hal 
tennlna! grain rnerchandWne opera
tions In a dozen major markets from 
COBlt to cout: II a lraln exporter: op
eratel country elevator, feed and fann 
supply units In the upper midwest: hal 
some non-alrlcultura! operatin, In
vutmentJ Ineludln, Peavey IJnnotive 
Operations at Mlnneapoll,·St. Paul In· 
ternatlonal Al.'POrt: and It: lnvolved in 
electronic and ultrasonic research in 
various a,rlbullne .. ,ppUcaUon .. 

Pioneer IA Gr. Iionge 
The company'l history Ipanl the en

Ure period of the development of the 
American sprlne wheat belt al the na
Uon'lI breadbasket. Peavey pioneered 
modem eraln storlee methods .. SUU an 
operatln, part or III 10-mllllon bUlhel 
Duluth lennlna! It: a section of eraln 
tanlu which were the tl.m ever con
structed on this continent by the con· 
tinuous·pour monolithic type of con
crete conltruction now so commonly 
uoed_ 

Throu,hout Ita hlatory the Peavey 
oreanlution hu been actively Identi
fied with crop the 
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I .. ad Tax loat 
Farm leal.laUon paned the House by 

a vote of 221 to 172. The provision 
labeled "bread tax" wei eliminated. 

The Wall I.,... Joumal reported that 
the HOUle approved an extra Ifmerou. 
venlon of the Admlnlltratlon'. fann 
bill after acuU1In, 8 provision for hlah
er wheal-proceuor chara:ea that tou 
had labeled a "bread tax." 

Republicans voted heavily al.lnlt 
the bill, while urban Democrats lruda
Inlly backed It, though it doe. little to 
accomplish their aim of curbln. Fed
eral fann COlt •• In the cue of wheat, 
rice and wool price prop., In tact., the 
legislation would either Increase Fed· 
eral ouOay. or undercut Administra
tion effort. to reduce them. 

FuUPuUy 

"Growen who comply with acre_Ie 
control. on wheal will receive hllher 
returns throuah 8 Federal payment of 
50f a bUlhel on the 40$ of their crop 
delUned for dome.tlc use. The Oovern .. 
ment would be directed to auure 
.rowen fun parlty-a theoretlcally .falr 
price--ot .bout ,2.50 a bUlhel on do-
melUc wheat throu,h 8 comblnatJon of 
price .upporta. markeUn. certlflcate. 
paid for by proceuon, and the Federal 
payment.. Proceuon couldn't be 
charled more than the current ,2.00 a 
bu.heli thl., .0 lonl II the .upport 
price continue! at '1.25, the price on 
marketlnl certlflcate. to millen would 
remain at 'I&~. 

"The Alriculture Secretary would 
receive contlnuinl authority to employ 
certlflcate. on wheat tor exportl too. 
TheJe certlflc.te. currently result In 
lrowen recelvln, 35~ a bushe! above 
the IUpport price on the 55')\ of their 
crop de.tlntel for oveneaa. The Admin· 
Istratlon'. plan, however, II to do away 
with these certlflcate., el1mlnatln. the 
need for lublldle. to wheat exporten. 

"Anothcr provision would pennlt 
wheat lrowen to let paid for dlvertlnl 
up to 60% of their allotted acreale to 
conservation Usel, compared with a 
20% maximum at prelent. Overall 
wheat ,rawer return .. It I. calculated, 
would rise about lOr a bUlhel to .lIeht· 
Iy more than '1.80," 

"Johnaon'l Won. SelbackN 

Bush'... WHk Itated: "A smooth 
lobby efTort by bl, wheat procellon, 
several unions, and bakers from nil· 
lional lianl. to nellhborhood outlets 
handed President Johnson hll wont 
setback of the year. Alriculture Secre· 
tal')' Freeman wanted processon to 
pick up the added coati they would 
have paned It alonl to conaumen. In· 
stead, the IncreBle for the famlen will 
come a. a Federal lubsldy out of len· 
eral revenue.. A well~ftni.nced Wheat 
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Ute,.. Committee tacked the label 
'bread tax' to FrHman'. plan. With 
food COlt. rillnl anyway, urban Con· 
,reaamen refused to 10 alonl, and 
Freeman had to live up." . 

Super Nukel .... aald: "The House 
ldUed uff the controvenlal 'bread tax' 
provlaJon in the fann bill but. in dolnl 
10, lawmaken serve notice they will 
expect to see bread price. remain at 
pretent level .. " . • . "And the bakln, 
Industry came under .harp atlack for 
conduclinl a 'cold bloodedly dectepUve' 
war on the Administration backed pro. 
poul." 

RUllia Iu,. Canadian 'Whlat 
Canada lold the equivalent of 187,,, 

000,000 buahel. of wheat to Ruala In 
mid AUIU.t brinllnl Ita aale. to the 
Soviet Union to about $450,000,000. In 
1963 Canada .old 235t,OOO,OOO bu.hel. of 
wheat and ftour to RUllla tor '500,000,-
000 tollowln, a dila.trou. crop failure 
there. Trade e.t1malea put the Rualan 
harve.t thll yt:'r at 1.4 million bUlhel., 
off from 1.'1 ml1h')n bushel. in I1H14, be-
cause of a cold, WII'. aprinl. The decline 
more than wiped O.lt a .1I,ht lain in 
winter wheat output. Omelal. in Wash· 
inlton lay that a cold, wet .prin", plu. 
c:urrent drynell 1a the cause of thl. de· 
cUneo Theae analys" .Iao report that 
other countrie. In the Communl.t bloc: 
are experlenclnl poor harvests thl. 
year a. a result of excell moi.ture. 

It Is reported the RUlllan. took No.3 
and 4 Northern Manitoba Wheal .10nl 
with 250,000,000 tona of durum Grades 
3 or •• 

A\Wnl1.aa Iai .. Itop 

Au.traU., afler .elUnl 50 million 
buahela of wheat to RUllla, hal IU.· 
pended turther wheat sale. tor export 
In the balance of the CUl'Tent crop year, 
u a re.ult ot severe drou,ht which hu 
re.ulted In a conllderable expaOllon In 
feedlnl of wheat to maintain the coun· 
try'l larae liveltock indultry, and haa 
created lreat uncertainty on the out· 
look for the new crop wheat which I. 
harve.ted bellnnln. lite In November. 

The new. that PrHldent JohnlOn 
may lift the rollnl requlrln, half the 
wheat sold to Soviet bloc countries 
.hlpped In U. S. veuell was applauded 
by American wheat producen. 
Howard W. Hanly, Pre.ldent of Great 
Plain. Wheat, Inc., said that the favor· 
able con.lderation by the Pre.ldent to 
11ft the 60 per cent .hlpplnl require
ment can ICrve as a lremendoul Ihot In 
the ann to the eeonomy of the United 
State •. 

U.s. Competition 

"By ellmlnatin, the 60 per cent re
quirement we would be In a position to 
compete with other major wheat·pro. 

duclnl countries for dollar .. lei," 
Hardy .. Id. "We are hopeful thai th(! 
President will follow throulh with 
early action to reverse the policy Inl. 
tlated by Prel l dent Kennedy In the toll 
of 1913," 

"In lI'ht of the recent .ale of 6.0 
million metric toni of wheat to Russia 
by Canada and Ar,entina, we were 
mude lraphlcally aware that '483 mil. 
Ilon in cuh sale. had sUpped through 
the ftnlen of American wheat growen. 
Iraln merchant. and transportation in· 
terests." 

ACi:ordlnl to the wheat market d(!· 
velopment alloctatlon's head, the ad· 
mlnlstratlve Ihlpplng policy a,reement 
has, In ell'ect, amounted to 50 per cent 
of nothln,. Hardy pointed out that 
there 1a no requirement that any oth(!r 
commodity than lrai nlOld commercial· 
ly to the Soviet Union must be Ihlpped 
In American ftal veuels. 

••• Mark ... Posalbl. 

At a time when mlllion. of U. S. 
wheat acre. lie Idle, economically de· 
preued wheat producen and merchan· 
dlllni Ifltems narth out new markets, 
and the U. S. bahlnce of payment. prob. 
lem continuel, we feel that the removal 
of the ftal requlrel!'ent i. mOlt timely. 
In IifUnl the ban President Johnson 
would enable American fannen to 
market mUll on. of bushels of wheGt to 
Ea.tern European countries Gnd RUllla. 

Italy Sell. Rullia 
Spathl"1 Machin" 

An orftcial 10Urce from the Italian 
Food Mlnl.try hu reported that ar· 
nn,ements are beinl made for the sale 
of $45,000,000 worth of macaroni proc· 
ellln, equipment to RUllla. Thl. cqulp. 
ment wlll automatically convert flour 
from ont= end to packed Ipalhettl at the 
other. Italian expertl think highly of 
RUilian durum tor macaroni manulac· 
ture. 

The Runlan. are reported to like flne 
Item •• uch a. vennlcelll tor 10Up. The 
new machines can produce many varie· 
tie. of macaroni products in addition to 
SpAlhetU and vennlcelli. 

Altranauh Eat Naadl" 
Mn. Slaby's noodle. orbited In .pace 

with Altronaut. Gordon Cooper and 
Pete Conrad on the famoua Gemini V 
Rllht. Jerry Slaby of Bel'W)'u,- JlJanoll 
say. the FJfth Army Quartennaster 
lpec:iftel "an,el noodle." because 
they freeze..dry well after beln, 

. c~ked with . meat sauces. They 
'are put In and when the aatra--
nauts eat Uke aqueedn. 8 tube 
of your mouth. 

MACARONI JOURNAL 
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~~FLEXITRON 

ACCURACY 
gives us 3 extra packages ;\), minute!" 

"Since Installing Triangle's Flexltron scales, we've Improved the accuracy on our 

7 ounce short cut 'Red Cross' macaroni packages by over 40%, With this kind of 

accuracy, we are now packaging three extra cartons every minute, and have 

practically eliminated our worries over product giveaways," 8 That's the report 

made by Mr. AI Bono, Sr., president of John B. Canepa Company on the perform. 

ance of their ten new Flexltron net welr.hlng scales. This Is further proof on how 
you can ba cutting down on product giveaways by using the Improved speed and accuracy-up to 40%

provided by Flexltron. 8 So, stop giving your profits away. Call or write Triangle for details on the 
capabilities of Flexltron Scales to Improve operating speeds and accuracy. 

SEC )'OU AT THE PMMI SHOW 
BOOTH 145-NOVCMBCR J." 

OcrOB •• , 1965 

TRIANGLE 
PACKAGE MACHINERY COMPANY 
alUs" W. Dlver.e)' Avenue, Chicago, IIlInal. 808315 
Tel.phon. (312) 881).0200 
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FARMING'S FREEDOM FIGHTER 

"U NDER the beadln. of " A&rlc:ul. 
lure" Time ma,azJne lelb how 

Charlel Shuman, president of the 
American Farm Bureau Federation, 
wants to ahool Santa Claus. 

Time ,BY,: "Shuman and the Farm 
Bureau want far more than lreater 
freedom or hlaher price. for fannen. 
Euentlal to their philosophy I. a dream 
of reltorln. the U,S. farmer's 10lt 1m
aae 81 the prototypical American. the 
aturdy pioneer who fed the nation'. 
body and nourished It, spirit with hi. 
fierce Independence, hi, leU-reUance, 
hi' couraGe. It 1. an Imale that bum. 
brightly In the American 1m.llnaUon, 
and Ideal rooted In the precepll of Jef· 
lenonlan democncy and articulated in 
the economics of Adam SmJih-and It 
I. aadly lackin. on the U.S. ICene ta
day," 

KIUOD', Blggtal 

The American fanner I, the nation', 
bl,.e.' indu.tl')', owns usela tolallnl 
4230 bUllon, which equals two-thirds of 
the value of all U.S. corporations, 
thl'ft-tlflha of the market value of all 
corporate ItOCka on the New York 
Stock Exchanle. Each year he lpendl ,3.1 bUllon tor new tractors, truckl, 
machinery and equipment; $3.3 biUlon 
for fuel, oU and maintenance; ,1.6 bil
lion for fertl11:rer. Moreover, as a grow
er, conlumer and notorioully tetchy 
voter, the U.S. farmer today II a roulh. 
knuckled reaUlt. Yet he has a wide 
Itreak of idealism. 

T.c:hnologkal ReYohUion 

In the paat ruty yean, alrlculture in 
the U.S. has £one through a technologi
cal I"(!volulion. Fint there wu the me· 
chanlcal era that lublUtuted hone 
power tor horaes, and conllnuel today. 
Then came the chemical breakthroulhl 
In fertl1lu rs, Inaectlddes and herbl· 
cldes that larlely eUminated hand
labor. There have been biological 1m· 
provements In plant and anlmDl strains. 
Last, but most important, the manaler
ial phase promises even lreater future 
aalns from the use of computers to plot 
every facet of form life. 

Back in the eorly doys of the New 
Deol, when the bottom had dropped out 
of forming, the Farm Bureau cheered 
virtually every program it now con
dems. Says Time: "It salon Franklin 
Roosevelt's lap, busily buried plls for 
Aarlculture Secretary Henry Wallace
even hod a loose alliance with labor (In 
exchonle for labor support of farm 
prolrams)." By the late 1930's, ill ardor 
for the New Deal had cooled, and with 
the start of World War II the Farm 
Bureau breok with the Roosevelt ad
ministration was complete. 
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Hardly anyone denies thai the farm 
prolram is riddled with Inconslsten
des, Inequiliel and absurdities. But in 
the brave new world of U.S. acricul
ture, Shuman's solution for the U.S. 
farm problem Js perhaps too simple and 
old fashioned. He wantl the govern· 
ment to phase out price supports, notch 
by notch, over an extended period. In 
addition, Shuman would retire from 50 
to 70 million acres of cropland 8S a way 
of reducln; production and keeping 
prices firm. Alrlculture Secretary Or
vllle Freeman arlues that abolition of 
government commodity programs and 
a return to the free market "would 
mean Instant disaster for much of agri
culture". 

Flnd.J.ap 01 Economists 

Studies by non-government et'Ono. 
ml. t. 1\t Iowa State, Oklahoma State; 
Cornell and Pennsylvania State back 
him up. Their nndlng.: (I) net fann In· 
come, now runnlna about ,12.6 billion 
a year, would fan 40% to 60%; (2) farm 
prices would drop 25~ to 30%, Uve
.tock price. would faU 16% to 20%; 
(3) two·thlrd. of the U.S.'. 437,000 
fannera who leU goods worth mol"(! 
than ,20,000 a year would be wiped out. 
''This situation," says Freeman, "would 
not only bankrupt most farmen; it 
would mean economic and social ruin 
for most of rural America and 8 aertous 
economic aetback for the whole nation." 

The Administration farm bUl, as 
paDed by the House, would extend the 
program for four yean-the longest life 
of any omnibus farm bill In U.S. legis
lative history. Itl provisions euentlally 
are lillie chanled from previous pro
Itams, with the exceptiOI. of an addi
tional eOr·a-bushel IUblld.r for wheat, 
ralsina the support price to $2.50 for 
wheat grown for domestic consump
tion, and 8 new croptond retirement 
plan under which the Alrtcu1ture See
retary may draw up Rve and ten year 
contracts with farmen to fallow slnale 
nelds or whole forms. 

Secretary Freeman has high hopes 
for the bill. long-ronle effects an says, 
"by 1970 we'll have AgricultUre', house 
In order." Not likely, says Shuman. "It 
Is bad legislation", he maintains ."From 
the standpoint of farmers, this compli
cated monstrosity won't Increase In
come. It will simply Increase the de
pendence of farmen on an annual dole 
of payments and .ubsldlel from Can· 
greD." 

Shuman's RI.,.) Speaka 

The fanninl community, never noted 
for consistency pre.ents many point. of 
view. The Farm Bureau's blliest rival 

is the NaUonal Fumen Union wllh 
750,000 members (Farm Bureau hus 
1,647,455). Farmers Union president 
Jim Patton '11)'1': "What Charlie Shu. 
man doesn' t realize I, that we've aot 
the welfare Itate and we've had It for 
thirty years. We are not aolnl to alve 
It up unleu we loose the ballol box." 

Between the Farm Bureau on the 
right and the Farmer's Union on the 
lett stands the National Granae with 
800,000 members. Henchel D. Newsom 
believes that "Iovernment has a proper 
role in agriculture." 

Newelt of allis the militant National 
Farmen Orlanlzation, headquartered 
In Coming, Iowa. N.F.D. OppOIC' 10v. 
ernment farm programs as vociferously 
as the Farm BureAU; on other matten 
It is even farther to the rilht. Under 
President Oren Lee Staley, N.F,O. (esti
mated membenhlp 206,000 In 25 states) 
maintains that the only workable aJl ' 
preach to the farm prohlem II to ('On' 
trol the Row of supplies (0 market. 
Staley claims that contracts with six of 
the nation's 15 major hOI processon 
are now In effect, and that araln mar· 
ketlng Is next on the alenda. 

Time eondudel : "For the next dec
ade, at least, the loalcal solution to the 
fann problem-if logic Is ever applied 
to It-may well lie In a slow, carefully 
phased, commodity by commodity low
ering of price supports. At the .ome 
time. thl. great society should be able 
to afford a larler shore of it. anti· 
poverty funds for rural America, to 
provide jobs and tralnlnl proamms so 
thot those who prefer to Itay on the 
land are not forced Into the cities. All 
this, coupled with direct, market price 
purchases of commodities for the Food 
for Peace prolrnm by the government 
-rather than siphoning off surplus 
stocka-and the realistic prospect of 
gtertlly increased demand for U,S. farm 
products around the world, Ihould In 
time allure farmers a better standard 
of living than they now enjoy, and a 
more rewarding way of life than grow
Ing-or not growlnl-food for Wash
Ington." 

Tomoto Prlc •• Up 
Tomato growers In Collfomla face 

heavy crop 10lles because of the Ihort
age of domestic workers. Pricel proces· 
son pay for tomotoci have rilen 40 per 
cent from a year 010 and the Increases 
will be translated Into sharply hllher 
retail costl for canned tomatoes, catJup, 
paste and Juice. Harvestlna will be 
aided by Labor Secretary Wirtz's de
cision to pennlt 8,000 Mexican braceros 
to joIn domestic picken, but this Is 
only about one· third the number re
quested . by tomato arowcn. 

THE MACAlONI JOURNAL 

Who. Old Am .. I .... FIlii 
E.J., M ..... nl? Domestic 

macaroni first appeared 
in this country about 1848, 

well over a hundred years 
ago. It was introduced in the 

Enst and gradually spread 
t11rough the Middle West, 

BOld only in apothecary 
and recommended 

chiefly for infanta and invalids. 

By 1900 there were only a handful of 
macaroni factories, with a combined out. 
put of 600 barreto a day. 

And then, In 1898, 
an .. pecially hardy 
variety of durum wna 
brought to America 
from HUBOia by the 
United Stales 
Department or 
Agriculture. 

~acaroni manufacturers were quick to 
reahze the advantages of this new wheat. 
Durum production increased. And the 
Macaroni Industry in America began to 
flourish. 

New, high.speed machines were invent. 
ed. Automatic dryers were developed. 
Macaroni's popularity continued to in. 
crease, and BO did 
production. 

And this 
popularity has 
continued to 
grow. Today, 
over one billion 
pounds oC 
macaroni are 
consumed 
annually in the United States, and moca. 
roni is served and enjoyed in nearly every 
home. In fact, macaroni is now a staple 
in the food diet of the worldl 

To satisfy this demand for high-quality, appetizing 
macaroni, depend on King Midas Durum Products 

PEAVEY COMPANY 
Flour Mills 
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FOOD RESEARCH ON WHEAT 
by Dr. Willi. A. Go_r. Dlrulor. Huma" Nutr'tlan a_rch DI,I.IOfI 

U.S. Departmo"t of Agrlcuhuro. at the Whoat Flour I"ltituto Committee MHtI" •• 

Dr, W. A. GortMr 

I N April the enUre indultry concern
ed with wheal and wheaten prod

uct. launched a Joint effort to call at
tention to the need for aeeelernUon of 
research on the rightful role ot wheat 
In human nutrition. Many of you may 
have been at that dinner of the Pro 
Tern Committee for Human Nutrition 
Re,search on Wheat. Certainly, Jt aillin 
documented your Interest In nutrition. 

I 1&)' "again" because last summer 
you nlso demonstrated your serious 
Interest In nutritional aspecLs of your 
number one commodity. At that time, 
you went to bal with the ConifeU to 
get a quarter of a mUllon doUan re
. tored In my budget for expandtd Ie

le:uch on food values of wheat to sup
plement the already considerable com
mitment we had made for wheat stud
Ics, And you succeeded-which Is why 
we had breakfast together today, 10 
I could Give 8 preUmlnary accounUng 
of my stcwardshlp for this special ap
propriation whlch we had requested 
ond you had supported. 

Thosc of you who have had any con
tact with the conduct of sclentlfh: re
scarch w111 appreciate that the seven 
months or so that have elapsed have 
only permitted us barely to get under
..... ay and not to have come up with any 
answers that you can carry away with 
you today, But I can live you a dJgert 
of where we hope to go, and what we 
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hope to find, and why we feel it Is 
urlent and Impm1ant to agriculture 
and to the Amerknn consumer and to 
you In the Wheat Flour Institute and 
alloclated lroups, 

What II la Wheal' 

A generation ago the foremost prob
lem taclng American agriculture wu 
producinl sumcient food to feed a na
tion at war. In 1,",5 agriculture II no 
Jonler facing this problem, Rather, It 
Js thollen,ed with the need to use In
telll,cntly our bounty of foods to 
achieve a Jon,. productive, healthy life 
for each at us aJ COMUmel'l of the 
products from our farms. And It'. agri
culture'. Job-to know what 11 III our 
foods and how best to combine them 
for our well-beln,. 

So one of our major proJedl In our 
expanded research program on wheat 
is to nnd out what Is In wheat and 
wheaten product .. We have set out on 
the mOlt extensive pro,ram of multiple 
nutrient analysis of wheat products 
ever undertaken, Throulh research 
contract., we are camng on the uslst
once of analytical chemist. at the 
Ameritan Institute of Bakln,. at Pur
due Unlverally to supplement the ef
torts 01 a large team 01 our own chem
Ists who are beln, Involved In this 
study 01 the nutrient. In whent prod
ucts, We wJl1 be samplin, wheats of all 
types-hard wheat . uch al predomi
nates In the Dakotas and Kansu, soft 
wheal such as is grown In the minob 
to Ohio area, durum wheat from west
ern Minnesota, etc, We wiU be letUn, 
samples of hard wheat blend. from 
each 01 Rve milltn, areu, soft wheat 
from three areas, durum from two 
ml1ls, The fioun from each wheat 
blend, and bread or cake or cracken or 
macaroni prepared from the ftoun will 
also be obtained for analysl., Both con
ventional and air clauiftcatlon ml1Ung 
treatments will be studied, 81 will both 
convenltonal and continuous - mix 
bread formulation. 

Form of Nutri,nts 

We will be ,ettln, the full comple
ment 01 nutrients and the forms In 
which they occur-the Individual B
vitamins, mlnerab, Includln, trace ele
ments, the amino acid components, in
dividual tocopherob and fatty acids. 
carbohydrate conatituents-all will be 
detennlned. In addJtlon we will be 

get Un, and anal)'zlna samples of wheat 
and white breads, rolls, flour, biscuit 
mixes, dou,hnuts, various types of 
wheat cereats, etc, It should live us a 
unique picture of the nutrients In 
wheat products available te the con
sumer, and the Inter-relatlon.hlps and 
forms of these nutrients in such ;lrod
ucts. 

Thl. emphasis upon forms In which 
the nulrlUonal lactorl Ottur is im
portant, and Is the reason lor a second 
sludy 01 wheat Involvln, laboratory 
anlmalL Wheat Is rather unusual In 
lbat Its protein has a high proportion 
of nitrogen tacked onto acid groups In 
a lorm we call amide nitrolen, About 
1/5 or the nitrogen In wheat I. In thl. 
amide form, and It Is sUII uncertain 
whether It can be used In building 
mUICle tluue and should be Included In 
ca1culatln, protein values of wheat. 
Our nutritionists have initiated a Itudy 
on the ability of this form or nitrogen 
In wheat Iluten to build protein - to 
flnd out under what conditions and to 
what extent the considerable amount. 
of amides In wheat may be Incorpor
ated Into body tfuues. The Madison 
Avenue counter-part in my General 
MUls alma mater would say we are 
looking at whether aU of the nllrogen 
In wheat hoa "Io-,o-go power," 

Dr. Mlckalsea's Stud, 

Recently, Dr, Olaf Mickelsen .poke 
on the seemingly undue mallgnment of 
the qua1lty 01 wheat protein that crops 
up In connection with dJscuuions or 
nutritional values of food., He told of 
hls recent research, which our dlvlalon 
.ponaored under a research contract. 
For two months, healthy and vi,orous 
younl men .ubslsted on a diet where 
all of the protein wu from plant 
sources, 95 per cent of It lrom enriched 
wheat flour, Dr, Mickelsen pointed out 
that these men remained healthy and 
active, and actually Increased their 
muscie tissue at the expense of body 
lat. 

But the diet must really have been 
monotonous, and In many .ltuations 
Impractical, alnee it Involveci a daily 
consumption at about lib,. 2 a&. of 
Dour. So we are now extendln, this 
work through a research contract to 
find out. on humans, how more modest 
but still slgnlftcant Intake. of wheat 
can be made effective In maintaining 
body needs through dietary wppJe.. 

TuB MACARON' JOU"'A~ 
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mentation with Jeller quantities 01 
other low COlt vegetable prolein 
10UrceS, including foods common In the 
diet In many part. of the United States. 

RIghi Combination 

Well, let me move on to a flnal proJ
ect which we have Initiated usln, the 
new lunds for wheat research, I think 
you'll be Interested In some 01 it. back
ground, It ties in with the point I made 
carller-that It II part 01 agriculture's 
job to know how best to combine our 
foods lor our well-being, 

We keep hearinl that America Is the 
best fed naUon on earth, Yel there Is 
an appreciably greater IIle expeclanC)" 
for man in at least a hall dozen other 
countries, and in many more countries 
in the tase of women, In Scandinavia, 
8 female child may ex~t to live ftve 
yean lancer than here. 

We have far more diet-related heart 
disease than IDOII of the countries of 
the world, J.pan hu Ie .. than lIeth 
our rate. Heart ailments In the United 
State. occur at 11 times the rate in 
Poland. 

We obvloully need to know much 
more about what constitutes the best 
use of our available foods , In other 
words, nutriilon, And this In tum has 
some vital and long range Implications 
to agriculture and thr food. demands 01 
the next generation, 

And It has some vital and long impli
cations to wheat growen and millers 
and bakers, 

Nutrition tescarch has already shown 
ils effects on patterns 01 alricultural 
Production, In 0 two-year period, saf
flower all production for lood use has 
grown from just a Icw mUllan pounds 
to over 48 million poun"s beeause of 
increasing contern over the types 01 
lat in our diet. 

Concern for Carbohydrales 

What about conl'Cm lor the types of 
carbohydrate In our diet! 

Recent research In our human nutrl
tllln rese.rch division relnlorces the 
growing awareness that carbohydrate 
-sugar and starch-may play a very 
Important role In how the body metabo
lize. fat and cholesterol, and in our 
lon, term well-being, For many yean, 
the rarbohydrates have bt.'Cn consid
ered chieRy u a source of calories, and 
have only recently been recognized as 
actively Innuencin, Important metabo
lic processes Involved In the utlllzation 
of foods. 

We have been usln, rat. u experi
mental animals so that we could .tudy 
eft'ects of Ilfetlme dietary habits, Our 
recent Investigations have shown some 
rather dramatic responses to dlft'erent 
diet. even when all 01 the diets fed 
supplles all of the nutrlentt considered 

to be needed, In one test, three diets 
were fed, Identical in all relpeel. ex· 
cept for the source 01 carbohydrate
ordinary cane or beet sugar, starch or 
glucose (,rape or com sugar). 

After some months 01 these diets, 
.ome important differencel in how the 
animals metabolized fat turned up, 
With one strain of rats, higher choles
terol levels In the blood and liver were 
conslltentfy found, with by lar the 
highest value being lound when the 
animals were fed the sUljar containing 
diet. Yet other animals or different 
heredity showed no real response to 
dietary carbohydrate, nnd had mUt'h 
lower. normal levels of tholesterol in 
the blood and liver, 

The percentage of tholesteNI In a 
nonnal liver from human subject Is 
.imllar to that observed In the llver 01 
this dlet-unresponslvp, Wistar strain of 
nt., If we take this (one unit) as repre
sentln, the amount of rholesterol In 
the liver of those 01 us who are "nor. 
mal," we can cDntnlsl It with this 
(seven unUs) as t!l~ amount 01 tholes
teral that could be in the liver of man 
If, by chance, there are Indivlduala 
among us that rf'lpond to augar In the 
diet In a manner similar to the diet· 
fCsponslve animals In our tel ts, 

And these effects may be Important 
In other respects, The animals on the 
starch diet had an average lifespan 1,1 
longer than those on sugar-but Ihls 
response was only observed with a par
ticular hereditary background along 
with a particular diet combination, 

Slarch 9S. Buglr 

I've taken a long time to get to the 
point regarding our current relCarch 
on wheal. Obviously, we all will want 
to know whether we as individuals will 
also show metabolic fCsponse. to a 
shift In dietary tarbohydrote, such as 
from cereals to .weets, EquaUy ob· 
viously, the wheat Industry has a stoke 
In the question, We are Just setting out 
with a comparison of storch - wheat 
stan:h-and sugar diets with human 
subjects to try to pick UD any subtle 
changes In lot, cholesterol, or various 
components of the blood that may sug. 
gest likelihood of lon, term diet re
sponses In man, 

Let's hope we all respond-or fall to 
respond-like the unresponsive Wistar 
rat. But let's flnd out, 

Whoot Germ 
On occRslon, wheat lerm has been 

attacked as a "food fad," 
Writing In defense of wheat germ In 

the Open Forum 01 the Food Executive. 
malaz1ne 01 the Food Service Execu
tive. Aasoclalion, Charles H, Kretub,
mer, Jr" vice prcsldent of Kretschmu 

Wheat Germ Products, had this to say, 
In part: 

Dr. Btare's Opinion 

Nutritional merits of wheat ,erm 
have been cited In the syndicated col
umns of "Food and Your Health," au
thored by Frederick J . Stare, M.D" De
partment of Nutrition, School 01 Public 
Health, Harvard University, In a col
umn doted March 13, 1903, Dr, Stare 
stated, in reply to a question: "Wheat 
germ Is an excellent source of protein 
and B-complex vitamins; the all (wheat 
germ) or one of the essl!ntiallalty acids 
and vitamin E," 

In an April 2, 19M column Dr. Stare 
wrote : "Wheat germ does have superior 
nutritional quaUties, as does the germ 
01 com, oats Rnd olher cereals, It Is a 
richer source or protein. and better 
quality protein. and 01 many 01 the B 
vitamins and minerals," 

Alhl,ln and Ih' Nu, 

U you were to research wheat germ, 
you would learn that 87 per cent 01 the 
American athletes In the 1960 Olympic 
Games In Rome used wheat genn as " 
dietary supplement, but not to the ex
clusion 01 meat and other loods Irom 
their well-balanced diets, (Resutls 01 an 
exacting 1904 survey haven't been re· 
teased as yet), 

You would also Jearn that the Navy 
cooperated In two wheat germ all proJ
ccta-one at Key West in 1955 with an 
underwater swlmmln, school. and an
other at Little Creek, Virginia, in 1956 
with an underv.·ater demolition unit. 
Reports on the research, conducted by 
Dr, Thomas K, Cureton, director of the 
p:,yslcal fttness research laboratory, 
Urllveraity 01 Illinois. are n!)W on ftle 
... lth tho Navy's Bureau of Medicine 
and SurGery in Washington, The reports 
show matched groups which took wheat 
germ 011 pcrfonned better. 

"EndurancI·Plu.H 

Dr, Cureton could tell you, also that 
he has worked with wheat germ and 
wheat lerm all lor r.:ore than 10 yean 
In his University of tlUnols laboratory 
with matched groups 01 athletes, young 
and older businessmen and youngsten, 
The results ot his longtime and repeti
tive research show trend alter trend 
that wheat germ and Its 011 derivative 
arc er,ongenlc (endurance-plus) foods, 
Dr, Cureton postulates that there may 
be a factor in wheat genn which helps 
the body to use carbohydrate, tile ener
gy food. more efficiently. 

Dr. Cureton Is quick to point out, 
however. that his research must be can
flrmed by other Independent scientist., 
but in the meantime, the world', ,reat
est athletes are usln, wheat ,erm and 
wheat germ all as dietary supplemenls, 

(Continued on poge 31) 
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Ambrette 
Cyclo-Mixer Extruder 

with Twin Die Head for ... 
continuous mixing, kneading, 

developing and extruding. 
NEW TYPE HIGH SPEED CYCLO-MIXER 

Flour and water are completoly mind with .. ch pertlcle racaivin, proper amount 01 water. Elimln.tee dry 
lumpe lound in conventional miJtOr. 

NEW TYPE FLOUR FEED SYSTEM 
Flour led to cyclo-mil<er by praciolon control reaultin, in • unUorm and constant leed. 

NEW TYPE WATER FEED SYSTEM 
Water Is /Uterad and led under col'\ltant, praciolon control to the cycl .. mil<er. Control Is by mlcromete, 
adjUibnant with sigbt Dow laed. 

NEW TWIN HEAD DIE 
SoUd one piace head with two dI .. lor oIow •• truslon with hl,h production. 

NEW CUTTING DEVICE SYSTEM 
Independent direct motor drive to cuttin, abaft. Wide ran,e 01 cutting speeds through electronic control. 
EUmlnation 01 pulleys, balta and v.rldriv. moton. 

NEW TYPE SCREW FORCE FEEDER SYSTEM 
Fo ... Ieoder maintainl COI'IItant loed 01 dough to _ under prauure. 

NEW TYPE EXTRUSION SCREW AND ANTI-FRICTIONAL METAL LINER 
Hiah production _ with I ..... J*<\. Anti·frlctional mota1llner in ICI'IW bouoiD. lor IODI wear and low 
Irictioll. ' 

Ttl8 MACA"ONI JOURNAL 

TWIN DIE MODEL THCP (shown) 
2000 lb •• pOI' hour 

SINGLE DIE MODEL BHCP 
1500 lb •• por hour 

SINGLE DIE MODEL SHCP 
1000 lb •. per hour 

For detailed inlormatlon wrlta to: 

AMBRETTE MACHINERY CORPORATION 
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Panel Discussion on Voluntary Compliance 
by Jama J, Winston, Dlr.ctor af a ... arch, NaHanal Macaroni Manufactu .... A.aaclatlon 

A T the 811t Annual Macaroni
Noodle Convention which was 

held In New York City. an intereatln. 
and pertinent panel discussion wal pre
tented on Voluntary Compliance with 
Federal Dnd State regulations. The 
memben or the panel consisted of the 
ranawlnl: C. A. Herrmann, Director, 
New York District, Food and Drug Ad· 
mlnl.traUon; Eaton E. Smith, Division 
Chief, Food and Untalr Salea PractIce., 
State of Connecticut; John F. Madden, 
DJrfttor, Bureau of Weight. and Mea,
ures, St.te of New York. 

Pnl_ 

James J . Winston. moderator, pre
faced thl, prolram with a brief review 
of the rYCent 8th Annual Conference of 
the Food Law Institute and the Food 
and Drua Administration. The eeneral 
theme of thla conference, which wu 
held In November, 1964, and which was 
endorsed both by ,ovemment and In
dultry, was Voluntary Compliance by 
Indultry and more seU·re.rulaUon by 
a .. oclatlons and individual companlel. 
Already several Industrie. such a. can· 
nln., dairy, and the bakery field have 
made Il,nlflcant .tridel In policin. 
themaetves to Inmre compliance by In
dividual companies with current regu· 
latlon •. 

Education 

1\ wu pointed out by Mr. Henmann 
that the Food and Drug Admlnlltratlon 
has eltabUshed a very important bureau 
caUed the Bureau of Education and 
Voluntary Compliance. ThlJ bureau has 
at one of It. prime objectives the de
lirU to live added emphasis and help 
t 'J pro,rams In order to aid lndurtry to 
n'!,ulate Ilielf. This bureau Is further 
divided Into two branches: 

I. The Advl.ory Opinion. Branch, 
which an. wen questions of Individuals 
and flrm. regarding labeling, contrall, 
formula., and other practices and fur
nishes Interpretation. of the law and 
relulatlon. applicable to a particular 
product, label, formula, or process. Re
quests for comments on proposed label· 
ing or manufacturing practices should 
be accompanied by complete ingredi
ent. or formula information. The con· 
fldentlallty of trade secret information 
Is protccted by taw. 

2. The Industry Information Branch, 
which provldel Informational materials 
explalnlnl the law and regulations to 
varioullegments of ora:anlzed Industry, 
and works cooperaUvely with Industry 

aSloclatlonl to develop materiall or 
project. to meet particular needs. Types 
ot materials ulCd. Include trade papen, 
news relea~s, pamphlets, exhlblta, 
films and filmltrips. 

a.U.II..watlcm 

Mr. Herrmann Itressed the tact that 
industry must ma".e a concerted effort 
to reevaluate ItJ quality control and 
sanitation programl to InJUre compli
ance with standards of Identity and ex· 
btlng .anltary regulations. SeIr-sanl· 
tary plant Inspections constitute one· 
(euUy. There are two way. to comply 
with the law: 

1. Voluntarily, which means ade
quate self relulatlon tollowlng guide
line. furnished for this purpose. 

2. Involuntarily, or by enforcement 
uslna the tooll provided by the .tatute, 
i.e., seizure, InJunctions, and prosecu
tion. 

The lalter conltitutel a type of no
toriou. publh:lty which every company 
must avoid In order to remain In bu.l· 
nCII. 

8111, OffJdall 

The .tate regulatory omcen, Mr. 
Madden and Mr. Smith, each In tum 
atreucd the neceDlty for companies to 
adopt the most advanced. types ot con· 
trot to llIIure the consumer ot recelv
Jng a product that will comply with net 
weight; to have a reuonable lUi to 
avoid deception; and, lal tly, to comply 
with the .tate re~ulatlons on qualJly 

and wholesomeneu. These criteria 
closely parallel the requirements under 
the Food, Drul, and Cosmetic Act. The 
consumer Is expecting to fftelve a 
product that Is In accord with the 
Itlpulated net weIght on the lo.bel In 
aplle ot variations which mo.y take 
place due to climatic condltlonl or 
hygroscopic nature of the product. 

The memben of the panel empha
s1ud that they are available at all 
times to dlscun problems either with 
individual companies or with repre· 
sentatives of Industry. Thll hal alreadY 
taken place on leveral occaslonl which 
have resulted In reaolvlnl certain prob
lema as they have arisen. 

Coachwolll 

The general conclusions of the panel· 
lit. were us tollowl: Indultry has tho 
manpower, ability, equipment, and mo
tivDllron to comply with conlumen' In
tel e ~ l ~ ~o the letter of the law. As ane 
01 :hr speaken so succinctly Itated, 
"An Ollnte of prevention means volun· 
tary compliance on the port ot Industry 
to yield an effective program which 
would possibly require Ie .. policing on 
the part of the government." 

Penn.yl.anla Con.ld ... 
Food Law 

Broad regulations prohibiting the ad· 
vertlslng and sale of adulterated and 
mlthranded foodl and beverage. are 
contained In a bill Introduced In the 
State Senate. 

CaUed The Pennsylvania Food Law, 
It is In addlUan to the packogln. regu
lullon blll Introduced In May which 
spells out requirements on wel,ht 
Identification words and pricing by 
weight. 

Under tennl of the bill tood shan be 
considered adulterated It: 

• It contain. any added deleterious 
mbltance. 

• Ills a raw agricultural commodity 
and contains a pesticide which may be 
deemed unsafe. 

• It has been produced, prepared or 
transported under unsanitary condi
tions. 

• The container Is composed In 
whole or In part of any poisonous sub· 
stance which may make conlents In
jurioUlt to health. 

• Il ha. been Intenllona1ly subjected 
to radiation. 

(Continued on pII,e 31) 
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GUlils Ilsl.n 10 eddr.u •• of Inl.,nallonol meeting In Palone 
VtCchlo, Flor.nce. 

Dr. Giuseppe BrolbanU speaks 10 Ihe group attending Ihe June 
meellng . 

Internatlanal M •• tlng 
An International convention 01 maca

roni manufacturen, sponsored by Bral
banll Company In Florence, Italy, June 
9-11, attracted more than 400 manufae· 
turen representinl 42 natlonl. Toun to 
FJoren~, Siena, S. Gemlnlano were 
conduc1ed tor the delelates and their 
wives. 

VlIlt. were made to the lpeclallzed 
workJ at the Bralhantl Orlanl18t1on In 
Cento, Bololna and Pistoln. The di s
cuulons and toun provided oppartun· 

Food Law-
(Continued trom paile 3J) 

• Any valuable constituent has been 
omitted In whole or in part. 

• It contains natural or added arti
ficial colar added directly or indirectly 
which would tend to conceal dama,e or 
interiority. 

• It contains a eolor additive other 
than one trom a batch which has bcen 
certified by Federal Itatute. 
A food would be considered misbrand· 
ed, It: 

• It. labelln, Is false or misleading 
In any particular. 

• It Is an Imitation 01 flnother tood 
unle" the label beara the word "Imita
tion. .. 

• Its container Is so made or filled 
as to be milleading. 

• It in package form and It doe. not 
bear a label Identifying the manufac
turer, packer or distributor. 

• It Is a product Intended 01 an In
lredlent of another tood and It uled as 
suct: will result In the flnal tood prod
uct !Jetng adulterated. 

The bill interpret. falso ad.verUllng 
as an advertisement which Is untrue in 
whole or part, or it by words or pic. 
tures, or both, It producel an untrue 
mePaae. 

1"e Secretary of Agrieulture would 
be empowered to admlnllter and en
force the act. Vlalaton would be lub
Ject to a fine ot not Ie .. than $100 nor 
more than '1,000 or Imprisonment for 
no more than 1%0 day. or both for the 
fint and second oft"rt&e. 

ity tor macaroni manufacturers to ex· 
change Ideas, to Inlpect large, modern 
production facilUles, and to see the 
Bralbantl constructian systems. 

This fint International convention 
drew considerable attention In the 
Italian and European press. The ron
venUon was greeted by the Mayor of 
Florence and Dr. Giuseppe Bralbantl. 
EUore Berlnt outlined technical and 
economic facts and the services offered 
by the world· wide organization of 
Bralbontl. Dr. P. Barracano, Food Com-

For a third and subsequent oRcnses 
within two years, vlol':!ors would be 
nned not less than $~"O and not more 
than $10,000 or Imprisonment tar one to 
two years or both. 

The bill has been referred to the 
committee on agricultUre. 

Wheat Germ-
(Continued trom page 27) 

and coaches are urging their yauthful 
chargel In all sport_ to do the lame. 

We always have lold wheat germ as 
D food-a highly nutritioul cereal. Nev· 
er have we encouraged health·food
sales of oue product. 

We have no argument with meat or 
any other tood. Always we have ur,ed 
folk to eat a well-balanced diet. And 
wheat germ - has Its place In well
rounded diets-whether It's the diet of 
astronauts, world's champion athletes, 
growing youngsters, nutrltlon·consclous 
adults or the ever-growing population 
of so-called senlar citizens, If they 
choose to cot the cereal. 

No food Is a fad, per se. It only be
comes one when uninformed or mis
guided Individuals accept It as a pana
cea for all that ails mankind. It, for 
example, :lomeont: preached sirloin 
steak was the CUll' for migraine head
ache. and chllllalns, and got enough 
people to believe him, then steak would 
become a tad tood to lOme talk, but not 
to you, who know better, and not to us, 
cither. 

missioner, spoke for the italian Minis
try for Agriculture. On behulr of the 
visiting macaroni manufacturt!rs state
mentl were made by Mr. Lopez for the 
South American IndUstry and Mr. Neu
ronl lor Switzerland. 

Dr. Giuseppe Braibanti proposed an 
International agreement for world· 
wide adVertising 01 macaroni products. 
This Idea will be discussed further at 
the IPACK-IMA convention, held In 
Milan, which also attracts International 
aUenllan. 

Certified 
Robert M. Green was among a select 

group ot 37 ot the natlon'N leading as
sociation executives named to receive 
Ihe Chartered Association ExecuUve 
(CAE) Award of the American Society 
of Alloclatlon Executives at their re
cent 40th Annu,,1 Meeting. 

The CAE Award Is special recogni· 
tlon of qualified association cxecutivcs 
who have acquired broad backgrounds 
In all phases of assoclaUon manage
ment. The award Is granted for high 
standards at service and professional 
responsibility by outstanding achieve
ments and contributions to association 
management. 

Ho.kin. Partner 
AI Katskee, formerly wllh Hygrade 

Foods, has joined the Hoskins Com
pany as a partner. Mr. Katskee has hud 
eighteen years of experience In all ac
tlvltlcs of macaroni plant operation, 
Noles and management. His cxpC!rlence 
hDI been gained with such companies 
as Golden Grain, Western Globe, and 
Cooch Food Products. 

All public speakers fall Inlo geo· 
metrical putlerns: those who have no 
depth try to make up for It In length, 
aOlt those withoul breadth make up for 
H by going around In circles. 

-Sydney J . Harris, 
Chicago Daily NewK 
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"AT YOUR SERVICE" 

BrAibAl\ti 
TECHNICAL AND SPARE PARTS ASSIST""'~I: 

BRAIBANTI MAINTAINS IN NEW 
YORK A LARGE SPARE PARTS 
DEPOT FOR A BETTER AND 
QUICKER ASSISTANCE TO THE 
U.S.A. AND CANADA CUSTOMERS. 
EXPERT TECHNICIANS ARE 
ALWAYS AVAILABLE AT THE 
REPRESENTATIVES' OFFICES. 

ANOTHER BRAIBANTI SERVICE 
FOR THEIR CUSTOMERS. 
Don. IHOO. I.I . . Q . 8RALBAHTI' C. S.p.A. · MILANO (ITALY)- LAROO TOSCAHIHII • TEL. ,,23'3·110131 

MACHINES AND COMPLETE PLANTS FOR MACARONI FACTORIES 

SOLE REPRESENTATIVES IN THE U. S. A. AND CANADA 

LEHARA CORPORAT~ON 
80 EAST U STREET NEW YORK 17. NEW YORK (TEL. MU 2·8407) 

--
THE LEADING MEN Of THE 

BrAibAl\ti ORGANIZATION IN U.S.A. AND CANADA 

COL. RALPH W. HAUENSTEIN 
PRESIDENT OF LEHARA CORP. 
GENERAL AGENT 

DDTT. ETTORE BERINI 
GENERAL INSPECTor 

RAG. JOE SANTI 
INSPECTOR 

ING. RENATO BALOSS! 
TECHNICAL ASSIST ANeE 

MR. LUIGI GRASSILLI 
TECHNICAL SUPEAVISER 

DOTT. INOQ, M. , G. BRA1BANTI & C. S.p.A . . MILANO {ITAL VI . LAnGO rOS CAN 'NI 1 . TEl 191393 · 180')11 

MACHIltES AND COMPLETE PLANTS FOR MACARONI FACTORIES 

OCTOUEII,. 1965 
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More on the Cifrino Report 
by c. RNN Mu....... Supe""....... I4ltior1l. Ch.ln Sto.. ... •• 

A FEW months a,o I took a tour of 
a brand new food dlalribuUon 

center located In the Midwest. Natural
ly. our lulde-an operaUonl vice prell
dent-wu 8 bundle of unbridled en
thUII.lm 81 he led UI from one opera
tion to the next But 81 we approached 
one room near the executive omcc., 1 

':., noticed that his face took on a new 
even more delighted expreulon. He 

j opened the door and pointed proudly 
to a maze of machlnell, typewriters, 
wires, tapel. And said: "There it I ••. • 
our new computer let-uPi kind. take. 
your breath away, doesn't It'" 

Well, J think that lor someone In 
our Indullry who J. used to deallna 
with buyen and merchandisers acrou 
the delk with worda 81 the only com
municating tool. thl, computer set up 
would be downrlBht friahten!n,. W. 
tou,h enou,h teUln, against the buy
er'. preconceived notions .•• but how 
do you tell a,alnlt an impersonal ma
chine ... a machine that can be fully 
underatood only by a handful of pro
,rammel'll, mathematician!, and the 
like? 

Man ... Machin. 

But II the computer 10 frightening? 
For the unlophllUcated salesman who 
i. aUII pe:ddUn, gross percentalea, the 
onlwer it ,.al 

Buyel'll, merchandisel'll - even atore 
manalera, are talklnl a new and dif
ferent lan,uage today. It'a the languo,e 
of nel profit ••. of departmentaliza
tion •.• of return on Jnveatment ... 
of apace cOlta ... handling cosll ••• 
palletlzation .. . rate of Inventory turn-
over relCarch. It's a more sophisticated 
lanJUage becauIC supermarketen are 
more aophl.tlcated. They are more 
research·mlnded. 

And becauJe of this, the Cood old 
days when IOU datea and hllh lroll 
profit laid loada are thlngl of the put 
-l8lel techniques that relied entirely 
on friend.hlp, big lunches and big per
centagel are as out-of-date as last 
week', newspaper. 

Space Yield Connpl 

A couple of years 8g0, Chain Store 
Age sensed this new sophistication and 
began prelcnUng In Its pages a concept 
called Space Yield. Without going deep
ly into the mechanics of Space Yield, 
I would like to point out that this con
cept typl8e. lupermarketlngs' t'xplo
sian In sophistication. 

Some examples: 
In our January Inue, we had a story 

which details the Space Y!eld deter
minations for cl,aretteL The atory 

34 

c. .............. 

notea that cl,areltea yield '8.34 per ex
pOlure foot on a weekly sales volume 
of 498 carloni. 

What do theJe worda mean? For the 
unsopht.ticated individual, they mean 
nothln,. 

ClgIINUn MOIl Pro6tabla 
But for Supreme Marketl who did 

the research for the atudy and for other 
.upcrmarket companlea aa well, they 
mean that cllarettes are far and away 
the most prolltable dry grocery acellon 
In tho .upermarke\! 

This fad alone would aurprise a host 
of lupennarketera who have long 
clanlOed tilarettea a. hlBh volume, 
but low prollt merchandlle. It would 
allO make some declalona to drop ciga
rette brands look pretty IW, . . . in 
.t.w of 10 daputment'l blgb proHL 
And certainly It dl,relle. are this 
profitable, It would make Jenle for the 
operator to conllder departmentalizing 
hll entire tobacco department. 

Grots ProBl "0 Cdt,rion 

Could theR sorta of conclusions be 
reached had onl1 cI,arelles' groll 
profit been considered? The an.wer II 
obviously no. In fact, had only gron 
profit been uled aa the criterion upon 
which decillonl of that aort were 
baaed, many supers would be pruning 
away dolly at their cigarette depart
menU. 

Still another example that shows the 
potential of research Is the canned fish 
department. At one time, lupers were 
relegating conned 8sh to the boltom 
shelve • •.. giving products In this 
clauificatlon lell and leu space. Rea
IOn: Not much ,ron profit, slow turn
over. When Supreme Space Yielded 
the canned fish department, they found 
that Itemallke tuna, crabmeat, sardlnea 

were yleldln, an aVera,e of 'UO and 
more. Thll comparel with the averale 
yield for the enUre ,rocery department 
of 51 centa. ConclusIon: Canned fish 
items merit more space, more promo
tion, beUer posltlonln, on the shelf. 

Comparllona Made 

Let's look at an illustration which I 
think should prove without any doubt 
that Space Yield has replaced ,ron 
profit as an indicator of product per
fonnance. The ,fOP profit of canned 
ftah fa 23.8%. Groll profit of canned 
vecetablea 25.8% ••• and Iron prollt 
of canned fruil 24.9%. AVerele yield 
for three categories ..• ,2.50 for 8ab; 
.92' lor veBetablea: .48t for fruit. 1l 
IfOU proftt were an-Important, you'd 
promote ve,elablea Rral, fruit. s.tc:ond, 
fish third. But with Space Yield reo 
search, you now know that ftsh abould 
be flnt, ve,etablel aecond, fruit third, 
aU thlnls belnl equal, in your promo
tion plana. 

Xaw Yardsl1ckl UM4 

To review then, the .upennarkcl In
dUstry is becoming more research
minded, more 10phlsUcated. New tools 
for judging product profitability are 
being developed and uled. The comllU
ter la provldlnl merchandllllli execs 
with reams of staUatical data upon 
which Important decillon. are based. 

Which companlel, you might uk. are 
dolni the Job? I'll name just a few: 
Manh Supermarketa In Indiana, Bay
les. Marketa In Phoenix, Red Owl In 
Minneapolis, Stop &: Shop In Boston, 
Grand Union In New Jeney, Furr'a In 
Tena, Tom Thumb In Dallal, Kroler In 
CIncinnati, Jewel Tea In ChlcD,o. Each 
of these companies Is ulln, or develop
In8 product profitabUlty meDsuremenll 
• .. yardatlcks which they will use to: 

e DecIde whether to accept or reject 
R new Item ofl'er1nl. 

a Decide upon which items will be 
pruned from a catelory'a product 
mix. 

a Decide where enUre categories 
ahould be placed In the store. 

a Decide upon the amount of inven
tory, to be stocked for Dny particu
lar Item ar product tategory. 

Oth ... Product. Pending 

But research Isn't canOned to Space 
Yield atone. At thla very moment, su
permarket operatora with the help of 
manufacturen are worklnl tOlether on 
project. like: 

a Standardlud pallett. 
• Tray-packed shlpmentt. 

(Continued on Pile S8) 
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TRACE-A-VEYOR® 

~~S" 
THE Combined §urge + §torage §ystem 

for NOODLES & SPECIAL "PASTA" 

TRACE·A·VEYOR (Between Dryer and Packaging) 

• Automatically compensates for all fluctua tions between Dryer and Packaging. 

• Stores product when packaging Is halted. 

• Receives and discharges simultaneously. 

• Eliminates: Storing In Tote Boxes' Breakage' Handling' Waste. 

• Thinks and Acts without attendance. 

MODELS 

To suit the Individual plants requirement 

·Tlt.I.~I .,VtCYO. II A", U~LV'I'II 0' A'''~O COllI". 

, ... ,'-IUen,llnf,rrn,tlen writ. Plpt. MJ.'" 

OCTOBER, 1965 

1830 W. OLYMPIC BOUl[VAAO T[l. 1213) 3B~·9091 
lOS ANQ[l[$, CALIFORNIA 90006 
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I
" " Clfrino Report- Cout, AndJ that halt of Its IUbatanUal .Ulna Ume and may lose ,momentuu, 

bualneu It with corporate chainl. but in the 10nl run they are bound to ' 
i (Continued from page 34) And If all of that itnOt confulln" the be more elrective. 

• BeUer warehouse product hon- trend today I. to more merlen, more · Quedlcm • ..,. dime • ... •• man 
dUnt, consolidation. In the volUntary and co- chugrH to .xpeDM. Cut out those ri-

• Smaller case packa. op field; more InaUtuUonal sellin, by dlculou. item. like cab fare. and laun· 
• Centralized retail pricing and voluntarlea and co-op. ; more corporate dry and needleSl phone call •. 

coding, chains who will ahortly launch fran- Dbcour.,. the praiN ... kln. You 
• Improved product refrl,eraUon chlse dlvJaionL find these characten In every .elllng 

method.. Couple all thele change • • • • theM or,anlzatlon. They sell a loulh prOl' 
maD, ... w thnaIb IA food cllJtribWIoD peet and barle Into the sales manager'. 

Thl. exchan&e of Information to .•• with chanael takln, pl'~ In buy- otftce .pdtatln, happiness. lcod cheer 
lolve common problem. Is what we call lng, merchandl.lnl, atore 1':;-·.lUt-and and pride. When thla happena, teU him 
the IndllllfJ' Dialogu. . • • and the you begin to see that our lndu.lry 1a about the one. he hun't sold and tell 
Dlalolue I. becoming an Increasingly headed {or a complete face.1Ift. him to atop acting like a prima donna 
Important activity In the food business. • expecUnl a brau band every Ume he 
And It an activity that will come to makes a sale. He may think you're a 
trip. eventually with auch problems as: n. Nth of a Sa"'.on Ituffed shirt but you're building a 

• What to do about the proliferation "mature" .ale. force - thel e tellow. 
ot deal paeka, centa-olr prom~ Barney }(jnglton, merchandlalng dl- .hould ftnd ianer pride In their achieve· 
tionL rector of Saleaman'. Opport'Jnlty mBga- mentL 

• Controlllni direct atore deliveries. dne, atatc. that it ct'm anywhere 
• The true .tatu. of naUonal brands from ,750 to over ~,OOO to make a Hew P,ince Cookbook 

and private labela. salesman productivlj, usually In about 
But even as these brain busters arc a year'a time. Tolen delplte the dire 

belnl lolved, new headachea will arise. need for sale'.inen, despite the numer
We hope that by thai time the Dlalolue ous InduCf:menta and incentive., it II 
will be .0 far advanced that theR new a rare .. Ie. organization that will not 
headaches wU be handled Inltant1y. lose three.quarters of the men him! 

In any liven month in three year'a 

One problem-or ahould I any oppor· 
tunltyt-many Individual. have who 
try to understand the food Indu.try II 
that Ihl. Indu.try hal a peculiar way of 
cbanglng Just when you think you've 
got the puzzle completely doped out. 
MOIl people are used to dividing the 
indu.try up In three neat compartment. 
, , . corporate chains, wholesalers. lnde-
pendents. 

Several yean DgO, the waU. that sep· 
orated thole neat compartments came 
tumbling down as: 

The voluntary and co·operatlve 
troupa took on new .tature, emerging 
aa hlahly aophlltlcated organizationa 
olrerina affiliate retallen a hoat of 
chaln.llke operating and merchandls. 
ing services. As these retailers took on 
these services, they too tranafonned in· 
to aggreulve competitors quite capable 
of holding their own in any market. 

FranchWng 

The corporate chains in the mean· 
time took a long look at food whole· 
saling and some of them-Jewel Tea, 
Red Owl, Elm Farm, Loblawa-swung 
into franchlalng. For Instance, Elm 
Farm operatea 40 corporate owned 
.upers . .. but wholesale. of 47 other 
.upen who today contribute 30% to 
the company's IroSl volume. 

The voluntorlea in the meantime be· 
gan snapping up corporate chain ac· 
counta-these chains either because of 
aeography or lack of sumclent ware
housing decided to buy throuah th·:
wholesaler In their area. Wut Coast 
Oroceriea, n voluntary 011. the West 
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time. Here's how: 
A •• lga hou.. accountJ 10 maDag.· 

m'nl ofBcJ.lt.. "Joe, we're living you 
the exclu. lve territory of Detroit. But 
you understand accounts like Oeneral 
Motors, Ford and Chryaler which we've 
hod for 27 years will be contacted by 
BlIl Smith, our vlce·presldent." 

Encourall. a man to sla, on lb. woad. 
"Joe, we know you want to Jet! your 
wife and kids so we will arranle that 
you get home one weekend In every 
month." 

Mab a "'nman fH1 h.'. on biJ 
own. "Joe, be rclourcefuL If you run 
Into a Ina, anywhere send UI an air· 
mall letter." 

Set up lDcentl •• 0111, ,our tOP IMn 
can nach. Everybody know. that In 
mOlt companiea 15 percent 01 the 181e.· 
men wlll produce 80 to 80 percent of 
the annual sale. volume .0 why try to 
make it pOlllble tor every lalelman to 
get hi. name "'n Illhts"t 

U.. ..Wng tooll Ibal worked ID 
, .. n ago. Why Increase COlli with new· 
fangled Ideaa when you used to mur
der compeUtion with trled-and-proved 
way.t 

Ha •• sal •• lMn Hnd. la compl.l. dail, 
aud w .. ld, , .• putl. Thl. will keep them 
buay in th" ev<!nlngs when they are 
on the road. 

&eWU. your aalftl.,\.a 10 kMP th.m 
on their t~ .. Be indifferent to the man 
who muff. a aale: complacency can kiU 
a sales force. 

H ... trequ.&lt mHt1Dp at the home 
oJfI«. Your men won't have as much 

A 50· pale ''Prince Treasur' , of Xlal· 
Ian Reclpea", profusely ntUltrnk'. wit:, 
4.color photographl and delllhUul 
drawings, hal been publl.hed by the 
Prince Macaroni Mfg. Co., Lowell, 
Mau. 

The booklet IUliestl a variety of 
waya to use prepared sauces "as Is" and 
as 8 base for creating sauce. precisely 
to Intllvldual talte. It also olren a quick 
route to wch pasta dlnln, delJahts al 
Cheese Noodle Cake, EI. Spaahetti 
with Lob.ter Sauce, Fettuccine Alfredo 
and Rotlnl with Beef Braclole, and ex· 
plorel a variety of vegetable and pasta 
combination., IOUP. and lalada. 

Valuabl. Tip! 
A page of "Prince Cooking Secrets" 

dlsclosea tips that help .olve the prob· 
lem of keepln, spalheltl or noodle 
atrands .leekly separated while cook· 
inl, addln, up to the ordinary bread 
.tlck, and advisci on how to dreSl up 
those Sunday morning scrambled egga 
and sau.ales. Another feature Is a dic
tionary of "italian Warda and What 
They Mean"-from aJ denl. to t.tra.
odN. 

Macaroni" 
Potty Fa_ 

(Continued trom page 5) 

Grocers are beln, otlered a color mat 
for advertlalnl apaghetU and meatbaUs. 
Available In two slzea from Sta-HI 
Color Service, 6 columN by By,. inehea, 
and 5 column. by 6~ Inche., the cost 
of the mala 11 completely paid for by 
the National Macaroni JnJtitute with 
no charle to the new'papc!r. Fall food 
sale. wlll aoar with macaroni product. 
leading the way with advertl.lng and 
promotion. Spaahelti and Meatball., 
hlah In popularity, low In ~t, II • 
lreat dlah for any group I 

. . ~ THE' MA~J.ONI JOU~AL , . 

II ... 

Air vlow 01 Plvan worka 

.f , ,. 

JA"AA WORKI COVIR AN AREA OF1I0.000 80. FT WITH A LAlOR FOR· 

CI 0' 400 HOI'Ll, • HOUIII, ONI GUEIT·HOUII AND SOCIAL SERVI· 

CII. IT II THI WORLD'I LARGIIT MANUFACTURER IN THE FlILD. 
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Inside views of the macaroni factory 

Pre-assembling room 

Spray-painting department 

Technlca' office 



"J4'f",l Sido view of a workshop 
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Olllee. and labs 

Balzano 

·\Ir view of the macaroni factory Milano ~ 
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nalde of the club 

SEVERAL yeurs oeo 0 young sules
man was on the verge or getting 

the biggest order of his cafeer. For 
months he had worked hard to sell a 
complete air-conditioning system ror u 
IO-story office building In Manhattan. 
The final decision Tested with the hoard 
or directors, who nsked the snlesmnn to 
come in and make yet unother pre
sentation. 

The salesman, Pal Buxter, WUS fe
celved politely but not too wllrmly, A 
(ouple or the directors wefe clenrly 
cold to the ideu und Ihrew Put some 
sharp questions. As he attempted to nn
swer the queries, Pllt bellan to lice 
months or ellort golne out the window. 
As the questioning progressed he 
seemed to be getting further awuy rrom 
his goal. Then Pol had on Idea. 

lt was a ruther ..... nrm day lind he 
asked pcrmbslon to remove his coat. 
He then took out hi li humlkerchle( and 
mopped his bra,",'. The Iden wus con
tagious. Several board memherll shed 
their jackets nnd one cumplulned 
uloud: "It', kind of hot in here." 

That did It, The dlrectora begun to 
think nbout ulr conditioning In terms or 
thclr own comfort. Twenty minutes 
later Put wrapped up the snles. The 
simple act of taking 011 his cant hud 
trluercd n favorable resllomie. 

CruUng Buying Readln." 

Pat's experience Illustruted an 1m
portnnt truism in selling: bUyers often 
must be put into a stote or rendiness by 
the sulesman. They must be Jolted, 
kidded, cajoled or charmed into giving 
you an order. The prospect Is seldom 
ready to buy when you npproach him. 
He has problems, worries, etc. that pre
vent him from giving you his (ull at
tention. HI, mind Is likely to wander 
owuy (rom the dlscu!L"lon. 

OcrOD.R. t965 
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SMOOTH SELLlNG'¢' 
8y George N. Kohn 

SELLING AN IDEA 
Thl, I, No, 13 of 24 saln halnlng article., 

Under these clrcumstunces u straight 
seiling talk won't get him bnck on the 
truck. Something else Is needed-a ploy 
or gambit to snnp him out of hi' mood. 
A humorous anecdote or story may do 
It. Occasiunally, telling a Joke will pull 
the bUyer out of his funk . It's even ull 
rlcht It you make yourself the larget or 
butt uf the story. Here I spea k rrom 
experience. 

Jay Walking AdmiU.d 

1 wus hurrying to un important con
rerence with u buying committee, 
which held my future In their honds. 
It would be thl: biggest sale of my life 
or my biggest bust. So engrossed wall I 
in my thoughts that I hllrdly noticed 
my surroundings liS I quickly crossed II 

street. When I got to the curb, 1 olmosl 
bumped Into II burly pollcemlln who 
hnd been wailing for me, hands on hips. 
"Do you always Jaywalk?" he "sked 
me, pulling out his ticket book. 

I hudn't been uwnrc thut 1 wos jllY
wnlklng nnd told him so. Further, I 
usked him to excuse the \'Iolation as I 
was on my WDY to on Imporlunt bUld
ness meeting. Instead. the unicer lec
tured me for len minutes on the danger 
of jnywDlking lind then wrote out a 
ticket. The result wns that I WOI lute 
for my interview. 

As I walked into the conference 
room, some members uf the buying 
committee glanced at their wutchel. 
Their faces Jhowed unnoyonce. Nut un 
uU5plcioui beginning. In this 5ituutlon 
I Instinct!\'ely knew It would be foolish 
to go right into my silies talk. Clcllrly. 
some sort of Icc breaker wus needed. 
So 1 explained the reason fo r illY tllrdl
ness, udnlittlng both the juywulklng 
chorge nnd the lecture, "If I don't do II 
better job of seiling with you th an I 
did with Ihat policeman, I'm doomed," 
I snld, smiling. 

Thnt did It. There wns nppreciolh'e 
IilUgbter ond everyone seemed to relux, 
including myscl(. I went on to make 
the sule. 

~ •. 

1 like tu think thut "!'Iy 5elling skill 
had sumethlng to do with getting the 
order, but there's no doubt thnt my 
Jnywlllk ing star)' put the committee 
into the righ t rrame or mind. 

G.. Buy.r', Inler •• 1 

Helatin, an oncroote or tossing ofT II 

gog are simply examples of techniques 
in getting the buyer on your side. The 
means clln vary. The important thing 
!!I to somehow clutch his interest. to 
make him awn re of yOU. Your job Is tu 
erellte II clilllate thllt Is favorable to 
you, 

The mechanics used In attaining this 
objective Illily vory with the prospect. 
A Joke may lund with a dull thud with 
one person III ~ confuse unother. Some 
Indh'lduuls would wllrm up to 11 com
ment or two on the nlltlonal political 
scene. It's not ensy to predict the re
liction or IIny one person but you might 
muke II few tentntive 5tubs to feel him 
out, 

Mentioning the buyer's hobby might 
IItrlke u rig ht note. If you should leurn 
thut he Is nn livid Oshermnn, preplIre 
lIome smn ll tnlk ubout angling before 
you cull 011 him. A friend of mine. 
Norm RUltin, learned that It certain 
bUyer wus de\'oted to chess. Norm 
knt'w nOlhlng about the game but he 
crammed for three nights lind ul the 
mecting WIlS IIble to muke intelligent 
convcrsutiun ubout chess. The prospert 
was cJeuriy delighted und talked abuut 
the !:Iume during ulmost the entire In· 
tervlew. The lust five minutes he ulOed 
to giVe Norm n whopping order. 

M.k. Plan, Enroul. 

Don'l Wliit ror Inspil'ation in the 
buyer's onlce. Decide the nighl before 
or even enroute what tllctic you ure go
ing to employ to get the Interview 011 
the ground. In fact, Il's bcJt to have two 
plnns In cnse onl! proves unworkable. 

fContlnul'<l on page H) 
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Sellin, on .. 1_ 
(Continued from pago 43) 

Be aware of your surroundings as 
you travel to thl: Interview. Perhaps 
something you lee will be enough to 
excite the buyer'. Interest. Or spend 
some time readlna: the paper IOf ideas 
that might appeal to the prospect. The 
ftnanclat tectlon i •• lood place to start. 
but It. Isn't the only poulbl1lty. A. ItO!,), 

on the sporis palel Of In the leneral 
newl columns may provide you key to 
the buyer'. heart-or funny bone. 

tation; that he hlnuelt wa. a top bUll
nedmanj that he deserved better em
ployeel. etc. Allan then ,enl1y .wunl 
the converaatlon around to his pruJ
Ucll. He told the man that lome of hll 
troubles could be eliminated by in. tall
Inl Allan', equipment. The prospect 
nodded 81reement and .oon wal .lln
Ing a subltantial order. Even If you 
don't let an order the ftnt time, con
.Ider your patience and undentandlna: 
an Inveltment that will p.,y off later. 

How are you In ICUinl Ide .. ? Tty 
thll quiz and see. If you can an.wer 
·'ye." to at lealt ellht queltioN, you 
are a likely candidate for SUccel1 In 
thll area. 

1. Do you think in tenn. of 
sellin, Ideal? 

2. Have you developed tech
nlquel for developlnl buy
er readlneuf 

3. Do you put them Into prae
tlcef 

Y" Ko 

One buyer had bee:'! broodlnl for 
weeki over the poor show In, of hi. 

~~~v~~~e~~:~II~~e:h~' f~~::,ar'.~!~:: 
an Hem In the piper about hi. ban club. 
The .tory said the team had acquired 
a top pitcher In a trade with another 
outfit. The 1101')' wu In B late edition 
and] ftlured the prorpect had not leen 
It. I was nlht. When 1 ,ave him the 
newl hll fa-=e lit up Uke a neon II&n. 
Hli manner toward me from then on 
wal friendly anl3 deferential. 1 walked 
out of hll omce with one of the bigger 
orden of my career. 

Even keeplnl the radio on In your 
car mllht produce an Idea that you can 
profttably use with a buyer. You should 
allO read book. and maladnH to ,lean 
thou,hts that wl1l aid you In sellin,. 

..... Him Ullb\lld.en HlmHlf 

Sometimes a buyer wants D load 
Ustener to his troubles. He wants to 
unburden hlmle1t to I(lmeOnO available 
and that happenl to b~ )Iou. Let him. 
There is probably no one within his 
own or,anlUltion to whnm lie can con
ftde. He need. you badty. He will re
gard you al Iympathet\c even if you 
don't lay a word. HOWl ver, whh lome 
buyen It'. wise to throw In a word or 
two of commiseration no 11 and then. 

The advantage to you I. lhat the 
pro.pect can't fall to feel lomewhat in
debted to you. You have provided a 
.hould .. r for him to cry on and he wl1l 
be Iratefu1. So lrateful in fact that 
he'll hand you an order. This won't 
happen aU the time but the percentales 
are In your favor. 

Allan Dale, a bakery .upplles sales
man, Itopped In at a prolpect who , '!al 
reaUy down In the dumpl. He poured 
out all his Woel to Allan and they were 
numeroul. HII employees were lalY, hll 
manalen incompetent and hll wife did 
no understand him. "I don', know why 
1 ,lay In buslnell," he lamented. That 
wa. AUan', clue. . 

"You're In bUllneu becaule you are 
very lucccaatul at It," the lo.lelman re
minded him. Allo.n then went on to tell 
the prolpect ju,' what he wanted to 
hear: that hi. bakery wal of high repU' 

' A.I 

r, 
u .. Soda1 AIda 

The ria:ht atmosphere for lettlna: an 
order may not be In the prospect's of
flce. He might be more rect!ptlve over 
a a:ood dinner. A certain amount of 
judicious entertalnlnl II a proven aid 
to .elllna:. 1 am not referrin, here to 
bribery or excellive free load InK. 1 
doubt that many orders are obtained 
beeaute the buyer got a tree meal from 
a salesman. 

There is a deftnlte advantaKe in cre
aUnl a plcasant atmosphere In which 
to conduct bu.lnell. In hll omee the 
buyer may be harraued and over
worked. He doeln't have lime to think 
about buylnl. He need. to let away 
from the hurly-burly of hll schedule to 
collect hll thought •. Thl ... where you 
can help him. BUlle.t (but don't pUlh 
the matter) that he meet you for dinner 
.0 he can hear your presentation. You 
might lay lomethinl like thll: 

". see that you are pretty buS)' thla 
momln., Mr. Jonel. Maybe we CDn 
both relax at the end of the day over 
a nice dinner lomeplace. I can live you 
my ItOry then." Chancel are that he 
will appreciate your thoua:hltulneu. 
Thll hal happened to me more than 
once-al a buyer and seller. 

Do What Coma KalUrallr 

1 have mentioned Joke., anecdotel, 
ctc. as a mean. of Ke11ln1 the buyer'. 
attention and creltinl the proper cli
mate for .emn,. Your particular meth
od .hould depend on what sort of per
Ion you are. If you don't Uke to tell 
jokes or don't tell them well, then 
abandon that idea. NothinR will be 
gained by forcinl younelt into an un
wanted role. Perhapi IRlall talk come. 
caller to you. Or you rrulht be a lood 
listener. Adopt the Ityle that Iuits you 
be.t. The Important thlnl b not what 
method you ule to exeJle Int(lreat but 
how effective it II. 

4. Are you willina: to listen to 
a buyer'. troubl .. ? 

6. Do you sometime. encour
age him to unburden him .. 
self? 

6. Do you plan your approach 
with the buyer before the 
Interview? 

7. Do you try and tailor it to 
the type of buyer? 

8. Do you sometlmel .ulge.t 
meeUnl the buyer for din
ner to talk bu.lnell? 

g, Are you alway. aware of 
the "c11mate" for lelUng? 

10. Do you occaalonalty make 
yourself the butt of an an
ecdote or joke to warm the 
buyer to youf 

11. Do you believe you u.e the 
technique for warmlnl a 
buyer that is .ultable for 
youf 

ICopyrl,ht laM-Otof'le N. Kahn) 

Edltor'a Note 
We pre delllhted with the over

wht:lmlnl re.ponse ftom OUI' I'o.denhlp 
to Geor,e Kahn'l "Smooth Selllna: salel 
tralnlnl aerlel. Some of our readers 
have written In to teU u. that they have 
used thele artlclel II part of • balie 
salOl tralnlnl ptolram for bellnncn. 
Others have u.ed It 01 a refrelher for 
old timers. n haa been uled al an idea 
.tarter to Ipark I8le. meetinll and 81 a 
.upplcment to meeUnl' which in the 
past concentrated on product. service 
and price. 

Look tor the Illn from the buyer that 
wl1l tel you how to approach him. For 
many salelmen thl. 15 'I matter of their 
lonl experience In .tuuyln, people. A 
veteran seller can tell almo.t by In
.Unct what Ityle to use with a pro.pect. 
Sale.men are amonl the beat Judles of . 
human nature In the world. 

In our readen' Interests we have pre
vailed upon Mr. Kahn to continue thl. 
major contribution to the Important 
neld of .. lei tralnlnl. and we are proud 
to announce that we are publllhln, an 
additional twelve artlclel bellnning 
with "Seiling an Idea" on page 43 of 
thil laaue. 

neprintl of ,,11 the Kahn .. 101 train
Ina: article. ate avaUoble. See complete 
UIUnl in the box on pile 48. 

TUE MACAkOtH JOU"NAL , ' , 

Here is the 
semolina 

you've wanted 
from AMBER 

Yes, the lin ... t of the big 
durum crop is delivered to our 
affiliated elevaton. 

And only the line.t durum 
&001 into Amber Venezia No. 
1 Semolina and Imperia Du
rum Granular. 

We make Amber for dis
criminating macaroni manu
facturers who put "quality" 
fint" and who are being re
warded with a larger and 
larger share of market. 

by Gene Kuhn 
Manager: 

AMBER MILLING DIVISION 

These macaroni manufac
turers tell us the consistent 
Amber color, uniform qual
ity and granulation improve 
quality and cut production 
costs at the same time. Am
ber'. lion timell del ivery or 
every order. helps tool 

A phone call today will in
sure the delivery you want 
for Amber Venezia No. 1 and 
Imperia Durum Granular. 

Be sure, , , specify Amber! 

AM •• " MILLI NG DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 
Mill, at RUlh City, Minn.-General OHh;: •• : St. Paul 1. Minn. 
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SWISS SHOWPLACE 

J01\oo / AG, Buc.h,/ AG mod"m mocoronl plonl dt'li lgned br Buhtt't. 

R ES~AJtCll IIll1l de\'l'lopmenl in the 
Held of IIIhcuruni Il\unufacturing 

hU\'e led to IICW l'Il'rceplions ilOd fiub
lituntlnl Innu\'uliolls thruul,\hout the 
whole llIullufucturillg prot'es!!. In 
Switll'r\und Ihe owners {If Jowa /AG 
hu\'e rccently ('(Jn~trucled II ncw flit'
tory Incorpornting lIliUl)' IId\'ilOtagl'S IIf 
prudllct now lind processing l1ll'th{)(\:-;. 
The plunt WII~ huill nenr the town of 
Auruu, II ccnlrlll \lll'ution rot· prutluCI 
dislrlbutlon throughout the clJuntry. 

It Is cunsidl'l'l'd u ~hlJwJllill'e heC;Luse 
it Is up 10 Ihe lIlinuh: und hiAhl)' lIuto
mUled frum the I'l'('l'ipl of raw maleriul 
to Ihe pnckuAinA fur lung guods liS wcll 
115 shorl cut s. 

Dl'!lIJ;lwd hy BuhlN Bl'ulhel's (If Uz
wil, the eXII'Uell"'S and dl')'CI'l' pruduce 

hh;h quulily produ(·ts In minilllum 
SpUl't! uml al low proccssing cosls . • "01' 

l' xumplc. minimum drying space is re
quired ror .078·lnt'h spughettl which i!ll 
hnndlcd In 16 hours. 

Pneumatic Handling 

!III\\' mtLlcrlnl is unlouded nnd tl'uns
fel'l'ed lu hulk slol'llce hins pneumllti
t'ally . During II fh·e·dIlY week, upprm.;i
mUlel)' 220 ton~ 188.000 pounds per dILl') 
IIf ~emoUnlL Is being processed . Most of 
the rllw Il'IlLlerlu\ 15 deli\'ered in bulk 
curs. Cunveying cllpncit)' is 44.000 
Ill/unds per hour: Ihe tolul storace Cll' 
purity of Ihl' hln~ Is 440,000 pounds (220 
tons.) Pneumutlc lint' switches, con
trolled from the plant's control ccntcr, 
Iluidc the I'll\\' muteriul Into the proper 
bins. The (,(,"\'l'ying !I),51('m is Dlso de-

sillncd til delh'l'I' the tllW malNiu\ frum 
onl! hin \0 uny uther bins. Thb iii uscrul 
(01' dischurglng unused portillns of II 
certllin tn ..... mUleriul inlo unuther hili. 
IlIn le"el ind\l'uturs, wilh n1()nHm'~ in
stnlled In the CCII\I'u\ly Im'uled conlrul 
punel. ullow m:curulc I'll"'" mull'r!ul In
vcntory III nil timc!!. An uutumutlc hi/lh 
h!\'el control uulunlutil'ull)' slop~ the 
raw nmtcrlal tCl'd. 

Jel Dull Collecting 

A new dust l:ulk't'tjnl,l sy stem hy 
8uhlcr is cquiPI)cd with jets for low 
prl's~ure IIiI' t'lcilning or the filler mu
tl'rial . This dust colh.'l,tor rL'CO\'Cf5 vir
IUlilly ull the I'll\\' JIluteriul oul of the 
conveyinc nit. The nuur dust from ull 
hlm~ and other locutions where du!!t is 
l' rcatl'<\ I~ rccu\'Ncd in thl~ niter, lind 
the c1eiln ult I~ dischurllcd buck into 
lilt! room. 

SlornAe hlns lire equipped with re
mole ('onlroll('d slltll's uperuh'd pneu-
1n1lIil· .. lly. The rllw nmlerlol Is dis
ehllrged Into lIulomu!lc ~cales lind from 
Ihere to II pnl'umulic cun\,cyin!! syslem. 
The ruw muleriul pu~ses u continuous 
mixer, where five different componcnl~ 
cnn be blend('d III the same time. The 
bicndctl raw Illiltcriul Is fed hy I,tl'UvilY 
into Ihl' four press hln1 which ure ~Iled 
tn conlilin enough ruw maleriol for 24 
hnUl'1l production. This urrungenlenl 
has Ill'cn sele(·tetl to alluw preparutiun 

(Conlinued on puge 48) 

To Ihe tell oulomol,C ~IOloge lot on a ·hout pet dar di~holge of 
I,)no oood~: Cenlcl photo ~ho .. ~ long good\ in outomotic slologe 
Icad.,. to ~ dl\chorgcd. cuI ond pocl .. cd. On the rioht 1\ Ihe \tlip· 

ping and culling machine wilh automatiC product Iced br gl0 ... i1r 
inlo oulomatic packaging mochine. 

Top 1,lt: NCI~I! center 01 Iht' m::Jnuloclul ' 
,ng P~~cu . Cenrral1v located conllo\ ponel 
c~nla.IOIng pu,h bull on\, canllol 1ighh. In · 
d,cat,ng and lecald.ng in\lrumenl\ 01 Ihe 
ra .... malcr ial hondling \r'Icm and Ihe m:mu· 
fa.clullng prQ(C\\. P,oducl !tow I, wll im:d 
w,lh \Chcmotlc mochinClr d iaglom, 01 Inc 
I~ ol . lhe control panel" and ~moll pllol 
Ilg,ll\ Ind,cole Ihe opetol ion of IIld,v,duol 
t'le<:hic moI ColI\. 
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Top right: POll oI Ihl! YI,'IIICOI ,IorOCll' t"", 
ond conl,nUOU\ mlket .... here ftH' ",IIelel1l 
ro .... molcllol, can be blended nl une "nil' 

CC"IU lell: Prl.'\ ~ room w,lh co",""'1I co l. 
.... olk. Prc\\c\ 0'1.' CI 'UIP~t.I .... 'In " ' ''''1''''0 
~coll' \ . Nol" , moll hOPllcr\ belo .. C c,irll~ 
.... h,cn IH.' lm,' dun' ,,,ng 01 1](111) ,1"1'( 11,· 
mlO Ihe l)t C" lUI le\ ' ,un, .... ' Ii-r ."" .. 10" 
morl'IIoh 

Cenler right: Aul uII1o'" ' III" ;J rt (· , \ ICI·d 
pruJuCl mlo l{J ng flO"'!, p,,' "'H" 

Lowt'r lell. CUIl"I1"O'" .jr ,,·h 1m IlII1 fl 
'j!Ald,. Somlor y "" ro llol '" 11 .11 I"fl ' N e,h ' 
.III" cl d, ~cho ' gl' 01 ,·,hO",1 0.' I" 'h" "uh" I,' 

Lower fight: 'j ''' I'I.1I 1I 1 0".1 , .. IIIIul 11\0 
( tl"", .. ,Ih oul ' ",al.e I ,, ' ~III\ I 1' '1-·.1 t l ~ ,i.o" Iv 
tIltu oulOmo t ,c l .a' ~ 'l ' I" 'CI ,,,;J, h .. ,, · 
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f plctur., I center and 101M right ar. automatic packoa-

1 \ 5wlu Showplae_ 
\ (Continued from pale 46) 

, and blendlnl of all raw materials In 
l elahl hour&. which ",ill be needed tor 
'J 24 houn production. Each pred is fed 
~ with III own pneumal!c conveyino ,,}',. 
I tern. Hlah and low Jevel contrall In
t ,tllJed In the .mall aurle bins &bo,,~ 
• the prell feeden control the product 
\ Row between the 24·hour .torale bini 
~ and the prenel. 

: C.Dbal Cootrol PaMl 

The complete faw material unload. 
j. lnl system and the pneumatic lnplant 

transfer system lndudln. the blending 
and mlxlna and pren feedln. J)'lteml 
can be controlled trom a «ntrally lo
cated control panel. 

Four Lln,. 

Four automatic manufacturing line. 
are Installed In the production area. 
Two arc continuoul 10n& 10001 IInel. 
Each line contllu of a preu, spreader, 
and dryen with three dryinl zonel, 
There i. automatic atorale for lonl 
loada, with a .tripping and cutting ma
chine, An automatic stick atorage hal 
automatic return to the apreader, 

The automatic .torage unit ' allow. 
cutting and packaging 01 24 hours pro
duction ollonl load" in one dally ahllt. 

There are two ahort cut manufactur
ing lines. Each line conllst. of a press, 
ahaker, pre·dryer belt and ftnt.hinl 
dryer belt. RoDlnl goodl are .tored In 
stationary wooden bina dc.igned for 
Imooth and sanitary handling of Hnl.h
ed good.. Noodle" and other .hape. 
which cannot be diacharged by Iravlty 
out of stationary bini are .tored on ftve 
belt .torage unit. 

The four pressel are in.talled In Une 
and are Interconnected with. catwalk 
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to facilitate .upervJslon of the presse .. 
The complete manutacturinl procell 

can be controlled trom the central con
trol panel. Bealdea all the electrical 
controla. thl. panel also contahu record
Inl and control lnstrumenll for the 
automatic climate control of the dryers. 
The drylnl toreman can .upervlse the 
dl")'inl procell ot the four production 
lin.e, at one locaUon. The central con
trol panel, walk·ln panel de.iln, I. lo
cated behind the preuel and contain. 
al1 the controll for raw material un
loadlnl, ,tontle, blendinl, prell feed
inl and macaroni manuladurin •. 

P.cllagtng 

The automatic packaglnl machine. 
are laid out to obtain a conUnuOU' 
product, flow. The packallnl area I. 
directly below the manufacturinl area. 
The packed lood. are .tored on pallelS 
In an area located between the packal
Ing area and the .hlpp!nl area. 

A we11.equlpped quality control lab
oratory continuoully sample. the raw 
millenall, semi finl.hed and ftnlshed 
looda. Producll of continuou.ly good 
and untfonn quality are the reault of a 
well organized quality control program. 

M ..... Invalidated 
COl\JoUdated Food.' 19~1 merler wilh 

Gentry, Inc., a LoJ Anleie. maker of 
food .euoning, wal Invalldaled by the 
Supreme Court. Ita rullnl enlraved 
Into antitrust law the doctrine that 
bUllnen reciprocity can be Ulelat. In 
1962, the Federal Trade Commwton 
attacked the merler on the around that 
it lave COl\Jolidated the "power to ex
tort or limply attract reciprocal pur~ 
chasel trom auppl1en. It 

Kahn Sa'" 
Trailling Artlel" 

11.IINn FOI 
YOUI SALOMIN 

Reprinll or th" linn c:orn. In a four Poll" fonn.t. prinled In I colon and 
three·hole punm~ to ftt an,. .tancl.rd 
IY, xII" th,... nn. blnd.r, .ath .... 
prill' Includes ... U .... luaUon qW&. _ ... , 
1.10': ::,!:,,,~ 'KIll uUcla, ..... 'KIll 
.. t:! :.~J.-utiCi.'r~::: 
•• or_co .... 

(of eMIl utkit) ... . .... ... ..... ... 
You rna,. pr.-ordIir IhI enUn .. rieI! or. 
" r.0u wWl, individual artlclel. Eaeh 
art ell In the .. rI .. 1.1 numbered. Pi .... 
:11)' )'0W' wilMS lIv number. 
th" ~~r:~o~r;.,":! ~CIM of 
•. 1I:u. co; ... &- MuIleU.., c=:r. 
~':i~':t~p:,DI::~I~=' 
Hlw York. N.Y. 10001. 
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THE MACUOHI JOUIJrrlA.L 

JACOBS-WINSTON 
LABORATORIES, Inc. 

EST. IP20 

ContUltin~ end AnlJlyticlJ' Chemist!, &pecializinl1 
in .11 malte,. involving the eltltminlltiun, produc
tion .nd I.belin, of Macaroni, Noodlo lind E~d 
Product •• 

l-Vitandft' Gnel Milleral, Enrichment A"oy •• 

2--1 •• SoIlcI, on' Color Scor. In EggI, Volb and 
En Noo4 .... 

3-SemoUna and Flour Anal,.I,. 

4-IoHnt e .. d In.ect Infe.tatlon Inveltllatlonl. 
Mlcl'OICoplc A ... ol,lel. 

5-SANITAlY PLANT INSPECTIONS AND 
WIITTlN II.Oln. 

James J. Winston, Director 
156 Chambers Street 

New York 7, N.Y . 

Flneol Quality 

DURUM 
SEMOUNA 
GRANULAR 
FLOURS 
Call Ray Wentzel 
MILLING DIVISION 

\/// //1' '>111 '''N!~' " ... H.1I-<' 

." .. ~, 
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SIHCI , .. , 
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Packaging Shaw Program 
The theme lOT the seminars, to be 

held in conjunction wilh the November 
1.4 PllckDJllnc Machinery Show 1965 (at 
Chlrllgo's International Amphitheatre, 
is ""ut'kORinc: Mnchincry: Managc
ment's Profit Tool." 

According to Richard Well bock. 
(hnltmnn of the seminar progrnm nnd 
prcsldl'nt, New Jersey Maehinc Corp., 
the seminars ..... i11 be held from 9:30 lI.m. 
to noon on the nut threc doys of the 
IIho"" which is being produced by the 
Pnckuging Muchlncry Mun~ructurcrti 

Institute (PMMI). 
Wellbrock said the moderators for 

cuth of the three mornln :: s:!sslomt, lind 
the general ureDS their spenkers will 
('over nrc : 

Monday. HoY, I-William T. Basion, 
preside nt Dartell En,::inccrinc: Com
puny. "Exccuth'c management's ron
cern with Its investment in und utili :ttl
tlon of pnckoRing muchinery: ' 

Tue.day. NO'f, 2-A. V. Peterse n, vicc 
president, Lynch Corportltion, "How 
operoting manogement selects nnd 
rates packuRlng mochincry:' 

Wedn .. day. No.,. 3-Hobert Pot
devin, president, Potde\'in Machine 
Company, "Sevice, technicul, and nlllin
tenuncc tlspccls to com.lder tor the 
efficient usc at pllckoging machinery:' 

Commenting on the planned ,"cml
nutll, Wellbrock said: "Becouse pockng
InK machinery Is on Integral port of 
overull munagement plonning us well 
UII pUCkDglng opemlion!;, this yellr'!! 
scmlnnr progrnm will he helpful III 
evcl')'one concerned with l'umpuny 
prolltublllty." 

A lotul of tweh'c spcnkl'rs, four al 
euch session, will purlidpoll' in the 
semlnor progrom. E'leh spL'aker \\'iI\ 
gi ve II 20 to 25-minule prcsentlliion 
which will be followed by a 5 to 10-
minute queslion nnd answer period. At 

the conc1u!!lon 0 ;' .. /leh Illllrning !!ession, 
the four spcukef5 olld their 1lI00Iemior 
will form II panel to unswer "dditimml 
question!! from the uudience, Wellbrock 
Mid. 

Triangle and Clybourn 
Exhibit New Machine. 

Trillngle Pock aile Mllchincry Com
pony of Chicngn \\'111 exhibit u new 
model In Itll OnC'1l Box lIede!! of pal'k
uclng equipment. Designed for usc hy 
the smuller puckager or for upplica
tlon~ where only limited production 
requirements ex 151. I his unll will Ill.' 
capuble lit producllon slleNls rllncing 
frum 30-75 pc mir':I~. 

Cunsistlng of II single lube bug mD
chine us ,hown In the nlluchcd phuto 
and fully synchronized Iu /I CI)'buurn 
'ruc-Pac Inlermltll.>nt molion rurtoner, 
the unit will he equipped \\'ilh II \'olu
metric flUer. Thi!; cumhimltio: ,.,·iII 
nutumlltlcully meusure II pn · . : .. ·t! 
\'olume at pnxluct, form the hilb :.d 
di~ch o rGc the completed poul'h unln U 
speclul In(<-'Cd conveyor system fur the 
CI)'bourn curtoner. Tht' pouch Is ilUto
maticlllly Inserted into 1\ sct up cartnn 
with gluing completed III the lIuceed
inA slulion utili7.inA u hili IIll'lt J:ystcl!l. 

TIll' cumblnulion includes 1111 neces
J;ur)' CUll trois for j:ufcty on bolh Ihe hu~ 
lind Cllrloning units. Optiuns l'un in
clude electric l'Y('S fur registrutiull of 
flIm, Aues~el\ng uHuchmenlll, ('entml 
luhril'ul\on, hul melt Ulul' ~ystelll lind 
l'urtun code dllten. 

Spac. Requlrem.nb 

Cumplete \'uriety uf flIli nG hl'ads ill 
u\'IIi1uble for the hue Illal'iline inl'iud · 
In c: \,ulunll'tric-lIugl.'r-Flexitron !<c;llcll 
to best mutch the productiun require
ments for filling control. SpUI.'1! require
ments ure extremely smull with only 
7' x 10' lloor ure .. required. 

. 
i 

.. , . 
'> .-
" 

CI,ltow,,, Mod.1 •• 10 "5th Speed V.rtlcal Col1l1nln. ad filiI". Mochl"., 

so 
" . 

T,lonllo 801 Mochlne 

TriullAle will ul~u exhlhll "(or Ihe 
first lime III II nUljnr pllckuAing shuw" 
its hl'lllld new dUll I tuhe hUA 1IIU('hine. 

This lIutlllllUtic (mm, nil lind ~ell l hUA 
II1m·hine IJperatell twu tube~ in II single 
(,'a1ne, permiltini-t nurmul prudlll'tion u( 
'" twin lube in till' Until' lIl 'ell required 
(ur 11 si nel ll tuh(·. Unit will be ~e l up 
fur upel'llliull wllh polyethylcne flIlll . It 
will IJl' t qu ipped with II spl'i.' lally de
s igned hUl'ilUntal trup gale \'uluilleiril
filline h{'ud lind willlH.' shown in upem
liun on II short (ut mllcllrunl Item lit 
110-120 hugs II minut e. 

Clyhourn M:lchilll' CurJlOrution uf 
Skukie, lIIinob IlII s recl'n tly developed 
und will exhihit fur Ihe first time their 
hiAh I'ipl'Cd \'ertll-lIl l'urltmine und fill
ini! muchlnc. 
Thi~ cCluiplIlent I~ /I\'uilnhle In twu 

IIItKiels. Model C-7 will hundle II l'urtun 
size up tu 7'\1 LJy 3'~ hy II inches ut 
speeds III) to 11iO curton~ per minule 
ulilbdllJ:\ II se\'en cup \'oIUll1etri£' IIlIer. 
Model B-IO will IWlldle II curton size up 
to 5'1: by 2h il)' 1I incJll's lit speeds up 
lu 2:!r, {'ul'tun~ \ll'I' minute utilizing II 
Il!n cup \'ulul1Ietril' mler, 

Product!! sUl'cessfully puckugcd un 
Ihl ll e quipmcnt urI.' dl'lergents, 
bleucJll's, ril'c, henns, cnndies, fertilizers , 
macal'llni 11m.! 1Il1l n), ulill'r rree UuwinG 
prudm'ts, 

TrianGle dl~plu)' " 'ill he III Boolh 7015. 
ClyiJuurn will shuw In Hauth U25. 

Till! MACAKUNI JOUKSAL 

------.,.- ......... 

TESTIMONIAL 

"... ... 
, "MV Name Is ""'\ 

Bill Brezden" ,/; , 
' ........ 

~ r-------\ , 
• "Most of my working life has been 
spenl in the durum products field - and 
talking to macaroni manufacturers, 'Bout 
all the folks I talk to wont the some 
thing, , . good uniform quality, granula
tion, color -- and service, And quite a 
few of them think the North Ookota 
Mill and Elevator rates right up there 
when you talk along these line$ . 

"Course the North Dakola Mill is 10laled 
In Ihe heart of the warld's best durum 
belt, 10 maybe they core more than 
malt. 

"If quality and service are your prime 
COncerns, why not drop me a line (or 
call) and I'll see that they get the mel
sage, 

"Being In sales of the Durum Division 
of the North Dakota Mill and Elevator 
gives me kind of on advantage when 
I teU 'em that here's another customer 
who wants the consistent product and 
lervice we've built our reputation on." 

OURAKOTA 
NO. t 

SEMOLINA 

PERFECTO 
CURUM 

GRANULAR 

, , , , 
" 

EXCELLO 
FANCY CURUM 
PATENT FLOUR 

'"IN TNIl HI""T 0' THI DUIIIUN .'LT'" 
...... ,..... ....... ...... •• "I· .... 

OCTOIIER, 1965 
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h· . ...... . . . .. 



, 
I 
I 

1 , 
• 
~ H .. t Se.1 Equipment 

,t Rossotti Lithograph Corp., packolin, 
produCi!rB with execuUve omcel at 

) North Bergen, N.J., will show a new 
} line of heat-Ical equipment at the forth· 
, comln. P8tkagln, Machinery Show In 

Chicago. Called the Rossoltl Ec:on-Qo 
~ mate line, Series B. these carton sealera 

I are adJu.lable. low-t'051 unllJ which 
seal ('artoM on which hot-melt ad

\ he.lve hal been pre-applied in the car-
1 10n producer's plant. This eliminates 
J the need for slue pots In .:1ft rood. 
I manufacturer's packalln. line. with Us 
1 aUendant admixture of glue odon with 
• food. Also eliminated 11 the make

ready and clean-up time by the food 
packer which II normaUy required 
wllh other carton sealen. 

Tests have Indicated that the Econ-o
mate line deliven a fiber-tearing bond 
which will not pop under rough han
dUna In shipping, or Itoring, or at tem
peraturel .al low al -.O"F. 

The equipment II Ideal for hand-
{ packed macaroni lpecialty iteml luch 

81 lasagna, manlcoUI, giant ,hell., etc. 
It II also being luccellrully Uled by 
packers of frozen italian lpeclalty 
foods, frozen macaroni or noodle din
ners, meat IpeclaJUel, bacon, sausages, 

~ Ice cream, frozen baked goods. pizza, 
I troen foods, soft goodl, Imull hardware 

Items, etc. where a securely lealed, 
tamper- and pllfer·proof package is 
desired. 

Other features of the equipment 
which appeal to marketers have been 
that the Rouotti Econ·o·male clind
nate. an overwrap, thus sQvlng on rna
terlall, Jabor, operating time, and over
wrap Itorage. The equipment needs 
only one man to operate al well as 
tend to the upkcep and changeover, 
the supplier Indicates. It hal also been 
called a tlme-aaver because conver
lions of different size packages can be 
made In minutes. The compact size of 
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the equipment also enables packers to 
(Ive valuable noor area. 

The Rouotti Une Includes manual 
and automatic models, the former be
Ing only •• " long and the latter only 
60". Each operates on 80# PSI air pres
aure, and usea l10V., 80 C. current. 
Special tr!ature' include adJultable 
plows and adjustable compreulon 
chamber preasure bars. Each model i. 
portable. 

The Itandard manual model can seal 
up to 28 package. per minute. The 
automatic model can leal up to 36 
package. per minute. AdJu.tment 
ranges for the manual are height: %" 
to 2": lenath: 3~" to 15": width up to 
8". The adju.tment range for the auto. 
malic Is the same In the height and 
width. ]n the length the adju.tment 
range 1. 6~" to Hi". Changeo\'er time 
for each II a matter of mlnutel with no 
change parts required. 

The machinea are lreatly apprecl~ 
aled for their compact Ilze. Their dl
men.lonl are al follow.: For the man
ual, 12" H x 44" L x 26" W. Wel,ht 90 
lbl. For the automatic, 62" H x 60" L 
x 3D" W. Wel,ht i. 800 lbl. Optional 
equipment for each Include. code dater, 
emboulng type, 11 digit.; code dater 
Inker; top mounted carton timer and 
ejector. ]n addition, the manual hal an 
air IUter and lUbricator as optional 
equipment. 

Some one hundred Installatlonl have 
been mnde of the Rosaotti Econ'o-mate, 
Serie. A, equipment nationally In the 
paat monthl. The lilt of food packera 
and manufacturers usln, this equip
ment II available on requelt. 

Long-Cut Drying 
Goal Continuoul 

Food Engineering Mogazlne for July 
had a ItOry on how V. La Rosn &:: Sons, 
Inc., en,aged the DeFrancisci Machine 
Corp. to deliver and I~.tall a long-cut 

dryer accordln, to speciRed require. 
menu. Installed at their Danielson. 
Connecticut, plant it ha. been .0 IUC' 
tessful that Rve more units have been 
ordered. 

The recent development of the Itlck 
accumulator make. thil type of equip. 
mcnt attractive. It Is now possible to 
. tore the atickl loaded with prodUct for 
a period of 20 hours, thul enabUnl the 
entire 24-hour production to b~ 
ItrippEd, cut, and packed in an 8.hour. 
shift in the packagin" room. 

The Food Englneerlna article tells 
about the compolltion of the line and 
how the equipment operate.. Among 
the advan~ageous it points out are th l! 
following: 

Bett.r .. nlladon. When empty for 
cieanlng, the dryer i. completely open 
10 that every part I. readily accessible . 

EuI.r malaMnaDCe. Construction Is 
rulled and simple, thul reducing 
maintenance cOlt and downtime. 

R.duced budJ.lDlJ. Stick lind truck 
handling have been eliminated since 
there il no movement from preliminary 
dryer to batch dryers and back again 
to the .tripper and cutter. 

Mlnlmum tpaee. About 50% less floor 
.pace I. required In thl. contlnuou. 
procell. 

Onal.r outpul. At a rnte of 1500 Ibs. 
per hour, the output hal been practical· 
ly doubled compared with the old batch 
procell. 

Imprond. producl qualltf. Product 
from conllnuoua dryin. I. . moother, 
has better color, I. free of white specka. 
Because of more ,,"ccurate temperature 
and humldJty cantrol. the product doe. 
not check. 

Leu product lou. Automatic opera
tion with ,reatly redueed handling ha. 
re.ulted In far less scrap than In pre
vlou. method. 

Eue oJ opualloa.. Since the equip
ment Ia not complex, operators can be 
trained quite eully, thereby Increasing 
eftlclency of labor. 

Sign of the tlmel: Marquee of Molotor.', 
Riliouront. Klamath FOUl, O..-oon ,.f1",. 
popular Mnllmen'. of mony. 

TUB MACARONI JOURNAL 

H .. ten Help Drying 
The Kilbury Manufadurinl Company 

of Lawndale, California, reports .aUs· 
ractlon of Anthony Macaroni Company 
of Los Angeles, In uling their heaters In 
connection with the drying or macaroni 
producu. 

Anthony management report. that as 
the .paghettl leave. the press and 
spreader, it enten a preliminary dryer 
which I. heated by two 50,000 BTU Kil
bury hcaters and four 20·lnch fanl run. 
nina 1800 RPM. The purpose of the pre· 
limlnary dryer i. to dry the product 
from 33 per cent mol.ture to 28 per cent. 
The thenno.tat settln.11 ot 105 degl't:es 
with the humidity .ettlng of 87 per cPont. 

:.)11.., 

On Jeavin. the preliminary dryer, the 
product enters the .emi-Rnlah. which II 
also heated by two KUbury heaters with 
• heat setting at 90 degree. and humid
Ity at 78 per cent. This driel the product 
to 22 per cent moisture. Finish drying 
utUiu. the heaters alldn with the heat 
Jetting at 95 degreel. Drying rooml hold 
approxlmaely 4,1100 pounds, utilize three 
20·Inch fana running at 1600 RPM. 

T •• c_tl.tI .... 4,,1"_ prellmlnory and semi.finlm. eoch equlppt'd "'I'll" Iwo 50000 BTU 
Kilbury Healer., instolled 01 Anthony Macoronl Company. lOI Angel.I, California: 

The drylna procell take. appro:d
malely 27 hou" for mosi of Anthony'. 
proclucta. Cut .ood. run In about 24 
hour.. Dryen are In constant use and 
handle approximately 1,000 pounds per 
hour. 

Instrumental In cutting drying time 
from about 72 houra to 24. 

.Iate the product requirc. no cooking, 
For salada, the product 11 ready by 
merely adding hot tap water. For soup, 
It can be mixed directly from the car· 
ton. Other Items In the line Include 
elbow macaroni, shell macaroni, blte~ 
size spa,hettl and egg noodles. 

New Produch 

UtUization of the heaters has been 

General Food. Corp. hal Introduccd 
Minute Salad Macaroni to markcll In 
Connecticut, Ohio and Arizona, They 

'Ids ••• 
Wallace 

& 
Tieman 
team ... 

caDv'!!, YOUR 
VITAMIN 

solve .. ASSAY 
PROBLEMS I 

The WalllCt • TI.man NA FHeler I, dellgMd to Itve 
ICCUl'lti mete"nl of the ,m.1I qUlntltl .. needed 'or 
enrichment addlti"'" 
It 'Hell 1 to ]20 oz Plr hour. It I hopper hold, t:nou,h 
tor 3 houl'l at maximum fted. And It leta you .dJult 
ttad ,.te with micrometer accuracy while runllina 
or ,topped. 
·'N·RlchmenM". gl" •• you a uniform and depend.ble 
enrichment m.t.rl.l. With NRA and an NA Feeder, 
)ou·,. lur. of correct vlt.mln .... y. every time. 
Thla Wall.c. & Tlernln t •• m, from flour·treatm.nt 
apeel.I1Ita, h.a proved It .. lf In mill. 'Of' over 20 Y.I,.. 
Inform.tlon frOIll Iny W&r offlc. or Dept. N·155.53. 

.. ,on 
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REPRINTS 
AVAILABLE 

ot 0 dim. a copy 
or lix for fifty conti. 

I. Check Chart for 
Package Planners. 

2. Modern Materials Handling. 

3. Obituary for Gross Profits. 

4. The Changing Art of Packaging. 

5. Pattern for Success in Business. 

6. Improved Method for 
Testing Macaroni Products. 

Send your chICk with order to 

the MACARONI JOURNAL 
P.O. Box 336, Polollnl, lIIinoil 60067 
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NI;. IUHLI'I loftg goodl drpr Inatolled 01 lhe nl. Sklnnlr MoCOfOnl 
Compoft)' pion! 1ft Omoho, Hlbrodr;o. 

New'rom 
BUHLER 
the Industry'. finest 

long goods 
'DRVER 

• Sanitary atf·thl.floor conltructlon 
prevlntl condenlDtlo ... on thl floor 
undlrneath and ailowl for la.y 
cleonlng. 

• Nlw polltlve~~ont~1 Illck Ileva~ 
tor with .ptelal Itlck guld .. prevlnt 
roiling or IlIpplng of lang good, 
In ll'Ondlr. 

• Swlr.g-out panll. makl Inlpec
:llIn cr lld cleaning easy. 

• Centraliled conlrol panlll con
,aln uniqui cllmatl conlrol Iyatlm, 
which allow the pradud to Ht III 
own drying temperature a"ordlng 
to It I watlr rilla .. copabillty, and 
oliO all Ileclrlcol controll. 

• POlltlvl air circulation producel 
uniform controlled drying . 

tt NIW dlllign panlUng wltll Ipe· 
cia! thlde InlulatlDn Ilop. heat and 
vapor. 

~mm~mm~~~~s 

Specially designed 
to produce I(')ng 
good. of flne.t 

QUALITV 
,1 

Hero is a long goods dryer that reatures thl! 
latest techniques and dl!vciopments in the in
duatry. Ultra modern nnd rully automatic. 
this new dryer was designed rrom the begin
ning with the quality or the long goods prod
uct in mInd. Precise control or temperature, 
humIdity, and air circulation insure the even 
and thorough drying nCCCSSQry to producing 
uniform and sturdy long goods, 
CUltom .. nllneered. Buhler long goods dry. 
ers are custom-cnginCC!red to at your floor 
space requirements and can be adapted to 
handle sUck lengths rrom 54 to 80 inches with 
capaclUes up to 1600 pounds or long goods 
per hour. The entire long goods line n .. cd not 
be installed end-ta-end. tr floor space does 
not permit it is possible to arrange the varl
oua units slde-by-slde or on dilTerent floon! . 

Pn·drylr. Dryinl of the product begins im. 
mediately at the entrance to the pre-dryer to 
prevent stretching or the long goods on the 
drylnlf sticks. The Buhler "Mammoth" pre-
dryer handles up to 1500 pounds of long goods 
per hour and can rttduce moisture by 10%. 

You can also Improve your present drying 

......... 
New posltlve·control stick elevator. This new 
stick elevntor Is nn exclusive Duhler rrnlure. 
The slicks me ncfuully picked up by special 
stick guides which conlrol them positively in 
transfer. Unlike conventionnl stick elevntor 
chain dcvlCf!S, these guided sticks con't roll or 
slide (rom the chnin at the transfer point to 
the drying tiers. thus pradil'lllly eliminating 
medtnnlcal breakdowns. 

t:='Ning-out panels for easy access. Individual 
panels on ench of the dryer units swing out 
to provide quick nnd simple c1enning or in
spettion. It {akrs only sCl'Onds 10 get at the 
interior of the dryer. The panel swings out 
Cor enough 10 give fiufficirnl room ror c1enn
ing and maintenance equipment. 

operntion by instnlling a Duhler pre-dryer in 
your prc-scnt prududion line. 

Inquire now. If you nrc interested in produc
ing thl! finest quality long goods while at the 
same lime incrensinn: the rfficiency or your 
operaUol1, call or write BUHLER toduy. 

Comploto BUHLER M.c.roz~ PI.nts , 
tHI IUHlll COI'O.""ON. If" WOYloia II.d .• 
Mlnn..apot!! 2&. Mlnn .. olo. ",on., ~lb .. l, 5·1.01 
.UNlll '.0'"111 (Canada) UD.. 111 Qultn S,,", 
hilI. Toronlo I. OntOllo. 'honl ' (Mph. '.2515 
III .. OP.lII ..... w Yo.,,- CII,. 230 Park Av,"u" ,hon" 
MUrro, Hili '.5-«6 
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I WAY BACK WHEN l-.. ;e~;_. '. ____________________________ . w ... All _____ 71 c.... .... , . .....- ..... 
40 Yaan Ago 

• An editorial was written on ftghl
lng waste. It said that waste In raw 
materials which occun In alnlOit every 
plant can and hal been reduced be
cause such waite Is easily dlscernable. 
BUllne .. practices that might not be 10 

dlscernable Included: price cutting, ar
Uftcial coloring, ridiculous deals, mil
representation on labels, and dumping 
to demorallHl the market A Vl,llance 
Committee wal beln, coruldered to 
give a word to the wise when luch 

of .ub·.tandard or adulterated productl 
cauted quite a .tlr in the omcel 01 the 
PenlllYlvanla State Bureau 01 Food. 
and Cheml.try. AI a rHUlt more than 
three score dealen In variOUI parts of 
the .tate were ordered prosecuted al 
vlolalon or the Itale or federal food 
law., or both. In addlUon many of the 
manulaclurer'. were charged with sell
inl .hort weighted packa,el, amonl 
them were sevent chain Itores. 

JOI SALI-90 Htavy Duly Plalform 5kld ~. 
04bJ01 8M Inches high. 51HI bound all 
atcuna. BolC 228. MatDronl Journal, Polo· 
tine, III. 

~ practices were reported. 
,. • At a Board of Dlrecton meetln, 

of N.M.M.A. In Chlca,o. Dr. B. R. 
1 Jacobi wal appointed Walhlngton rep-
1 resentaUve and ur,ed to work on the 
I revised deftnlUonl and ltandardl of 

macaroni produclt al modlfted by the 
joint committee on deftnltlonl and 
atandardl. 

• The Board allo concerned itself 
with attltudel toward tarllt revision 
and unanimously voted the prohibition 

.. of artlftclal color in product. ",anulac
. tured In thll countly and Imported 
J from abroad. 
I • A telUmonlal t .. 1 macaroni as a 

good ft11lng food. was made by Dou,lu 
Griesemer. Director of Public Inlonna
tlon .the American Red CroUt foUow
In, the Santa Barbara earthquake. 

• The U.S. Department 01 Arrtcul
ture reported a total of more than four 
million bUlhel1 of whe,lt Imported into 
bonded mills for ,rlnding Into nour for 
export In the first three quarten 0: 
19~. 

30 Ylln Ago 

• Within an appreciable improve
ment In the general bUllne.. condi
tions of the country thero was a notice
able conlumer trend toward. better 
grade productl this wa. particularly in 
food. the editor noted. 

• The hest Ipalhettl may be spoiled 
by a poor sauce. Food authority Judith 
Willon lave reclpel ror Sauce Genoese 
and Quick SIIuce for SpalheUi. Maca
fOni and EI8 Noodles-tho cnergy trio. 

• Tho Bureau 01 Chemlltry Issued a 
regulatory announcement enUt1~ "Use 
of Arlinclal Color In AlImentary 
Pute". It Itated that "a food product II 
aduller.ted 11 it be mixed. colored. 
powdered. coated, or Italned in a man
ner whereby Inferiority II concealed." 

• Conirellional InvcIUlation of 
foodl, food dealen and manula~turen, 
and the emphall. placed on quality II 
they concern the producUoo and pIe 

20 Ya ... Ago 

a The Quartennaster Corp. reportcd 
that 0.1. Joe ate well tnd waited little 
In the belt fed army In history. 

• Post war plannlnl estimate. Indl
cat~ thal between ten to ftfteen ml1-
lion doUan would be spent durin, 
1946.47 by the thfH hundred ftnnl 
manulacturln, macaroni and noodle 
productl. The 10m was to be Invest~ 
In poIt-war factories. re·moclellnl, mod
ernization and replacement 01 equip
ment. 

• Pre. ldent C. W. Wolfe appointed a 
Packa,e Committee to work with the 
War Food. Admln~tratlon on deftnl
tlon. of .lack ftlled packa,lng. 

• The ,overnment IUblldy on durum 
whea:' wu Increased 7_ a bUlhel and 
durum mlllen claimed that thll would 
eaM a tI,ht price situation which had 
existed for some time and would en
able them to .tart acceptin, orden for 
Jemol1na. Mms were booked .0Udly for 
120 day •. 

• With war time travel forbidden. 
the IIH5 convention wu deftnttely 
caUed 011 and macalonl manul.clurer'1 
were alerted to plan on attend/nl the 
,roeery tnde confeu:nce at the Itart of 
the year and the cannen' convention 
acheduled for the ftnt week In Febru
ary. 

10 Yean Ago 

• National Macaroni WHk wal Jet 
for October 20-20th. Spaaheltl and 
meat baU. appeared In Look maladne 
alone of America'. favorite looda. 

• In a cUp sheet loin, to food edt
ton of every newlpaper In the country, 
Macaroni Week WII heralded II offer
ina a wide variety for budlet menus. 

• The WIIUam Underwood Company 
of Watertown. MauachuaeUI adver
Used and promoted ell noodles with 
deviled ham. Deviled noodle rinl took 
on a zllty zip with the devl1ed ham 
Jerved with buttered peas and bread 
ItJckl. 

WANTED 
New or Used Mocoroni T roys 
for drying short cut macaroni, 
etc. WRITE: 

PRINCE MACARONI 
MFG. CO. 

Prince Avenue, Lowell, Moss. 

INDEX TO 
ADVERTISERS , ... 

.... ", Mil .... DI.," •• G.T." ___ .' .s 
A.~ MIdi.." c.r,.r.tiaa ._ .. 21-19 
ADM .,... De .. ,... .. _ •• _ ..• __ ., .. ,. 
"-__ . _ _ .. _ ....... _ ... JI 
.,. ..... ., c...a." M • ., G • . _._ .. U·SJ 
..... , c:.r,.fttiell, n. ___ ... _ .......• 4-U 
c .. ,...t Mac"" c.. ... ,. Illc. _...... 7 
De,,.lIckcl Mec .. IH CNJ!eN' • ...... 12.1) 
01 .. 1 ........ NIIIKtI h.4.II.ri .. ...... _... • DwtIt..., 1..4.....,.., 11K ••••• _ ••• - .• - •• 
H ........ , .... 11K. ___ ._ •• _. " 
1 ... ,......1 Milhi c.. ... , ._...... .. 
J ..... W"' __ La~t.rIn, lite • . _" ., 
MeuNaI J_ ... I ._._ .. _ .. _ ... _ .... _ U 
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HIffiI Debt. Mill .114 • ...,.t., _ ... __ '1 
'.".'" N • ., M •• __ ... _ .. _____ 17 .. 42 p...,., c.. ... , .... , Milil . __ .. _ ... 21 
....... 1 Utttet,.,. c.r,.r. .... .... -- , 
TtIe .. S. ,.cbte MMtI-rr Ce • •.•. _ 2] 
U.1N4 s ..... ',.t'-l ., Uttt .. ,.,. •.•• " 
W.I"u ., Til,... I.e •... ___ , __ , .1 

• "Add ten yean to your Ufe," wrole 
Gaynor !4addox, syndicated columRl~t 
of Newspaper Enterprtaes Allcel.,,,.,,, 
"by keepinl your wellht at the prol1cr 
Inel." He recommended ellmlnatln. 
.nacks when you know there I. a bl. 
dinner aehedule for the evenln,. Occa
Iional and violent exercise only II in 
up a bll appetite and wreck. ,oad 
IntentioRi. 

• A Du Pont lurvey 01 IUpennarket 
shoppln, habitl Ihowed that 61.1'" 01 
all ulea of macaroni productJ wcre 
made' on Impulse. Only 19.1911 1.le' 
were planned for 8 apeeiftc Item or 
brnnd. . 

Does it REALLY 
Pay to Stretch it? 

Of course. No businessman worth his 

monthly stipend denies that it's smart eco

nomics to get the most out of every dollar 

apent. Bullike alllhings, II's nol only whal you 
do, bul how you do II. Gellhe mosl oul of every 
dollar, sure, but be careful not to stretch so 

far Ihal you forgel whal you're ~uylng In Ihe 
llral place. 

AI USPL we alrelch dollars-your dollara
to deliver 8S much 8S possible for every dollar 

spent on packaging and advertising materials. 

But we never lose sight of the fact that our 

customers need high quality packaging to stay 

ahead In Ihe bailie of Ihe grocery ahelve •. This 
Is why we have a satisfied selection of cus

tomers who get more and .en more with pack
aging by USPL. 

May we help with your "ext packaging prob

lem? We have offices In 21 cities coast to coast 
and one is near you. 

UNITED STATES PRINTING AND LITHOGRAPH 
DIVISION OF DIAMOND NATIONAL CORPORATION 
EXECUTIVE OFFICE: NEW YORK 17, NEW YORK 
OHlcct, AII.nt •• Blltlmar •• Bn I Hili • 
I'nd • D.llu • 0.11011 • LOUIIVIII~r! MII~'UkBollonMi Chlc.,a 0 Clnclnn.1I • Clive· 
Phllld.lphi •• Pilbburlh • Pottl.nd • Sift F:'~ i.~ nne,''',ls 0 New York· Om.h. r ... c ... a· u lie • SI. Louis • Tliin 

I'I{( Ii)l ' ( II<~ ( I ) I()II)I .,"(, (,\lll()NS • IABIIS· WIl''''> 
1'( Ii' I )I~I'I \) ~ • I' ' ( ) ~ I I Il ~ • .\1) V I Il II'> I N (, . M A II Il I ,\I S 
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JA yoUrs(JnJice ... 

DUIUM DIVISION 

Our only 1nt.-re.t. 1. t.o .erv. you 

anc1 t.o prov1c1e you W'1t.h 

t.he 1'1n •• t. quaUt.y 1nlrrec11.nt.. 
( . 

.Ii!ternational 
MilliNG COMPA!:"Y INC. 
Geu'''' OfficH: Mlnn •• ~I .. Mlnnnott 


